
Council Meeting of June 11, 2014

Agenda Item No.$  

REQUEST FOR COUNCIL ACTION

SUBJECT:      Electronic Billboards

SUMMARY:    Electronic Billboards;  Amending portions of Chapter 12& 13 relating to
electronic billboards; Citywide applicability; City of West Jordan ( applicant)
Ray McCandless# TA20120008]

FISCAL IMPACT:  None.

STAFF RECOMMENDATION:

Staff recommends that the City Council accept the findings contained in the staff report and
approve the proposed Text Amendment as recommended by the Planning Commission.

MOTION RECOMMENDED:

Based on the findings set forth in this staff report, and upon the evidence and explanations

received today, I move that the City Council approve Ordinance 14- .27— including the proposed
Text Amendments to Title 12 and 13, as addressed in the Staff Report."

Roll Call vote required

Pre ared by:    Reviewed by/Concur with:

Ray c andless Senior Planner Tom Bur Development—Di rectory

Recomm,pa4ed by:    Review d as to legal form:

w4.4,

Richard-L'SNM,   ity Manager Ro ert Thorup, Delkty City Attorney
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I. BACKGROUND

The construction of new billboard signs with digital displays and the conversion of existing
billboards to digital displays are becoming more common across the country. To date, none of
the billboard signs in West Jordan have been converted to digital displays nor have there been

any requests to do so; however, it is likely the City will be approached some day in the future.

The West Jordan Code is silent with respect to both the construction and conversion ofbillboards
to electronic digital displays. Staff is concerned that although the 2009 City Code does allow
billboards to be ` upgraded' the conversion of signs to electronic displays goes beyond the intent

of this provision due to the brighter and continually changing copy which may adversely impact
adjoining properties, ( particularly signs near residential areas) or traffic safety on public streets.
Section 12- 3- 6 of City Code prohibits flashing signs and signs that distract motorists.

To correct this deficiency in the 2009 City Code, City Staff initiated a text amendment to clarify
the difference between standard billboard signs and billboards with digital displays. This was

discussed by the Planning Commission on January 8, 2013 and by the City Council on February
27, 2013. The revisions proposed at that time were approved with the understanding that a more
comprehensive ordinance would be developed and adopted specific to billboards with digital

displays (Exhibit A).

Per the City Council' s request, text has been drafted specific to billboards with digital displays
which was developed by a City Council subcommittee, has been reviewed by the Planning
Commission twice and is now being forwarded to the City Council for consideration. Staff is
recommending that the City Council adopt the changes shown in Exhibits B and C that will
prevent new digital billboards from being constructed or existing billboards from being
converted to digital displays, without City review and approval.

The proposed revisions affect section 12- 1- 4, Definitions and Section 12- 3- 3D. Billboard Signs

of the sign code and section 13- 17- 2: Types of signs permitted in zoning districts. The proposed
text, attached as Exhibits B and C, distinguishes between a standard billboard sign and a

billboard sign with a digital display.  The amendments also include language relating to

converting or modifying existing billboards to digital displays.

The proposed text amendment was brought before the Planning Commission on November 19,
2013 for discussion and a public hearing. At that meeting, the Planning Commission tabled the
item to allow Staff time to further evaluate spacing requirements between billboards as stated in
the meeting minutes (Exhibit A).

The item was brought back to the Planning Commission on May 6, 2014, where it voted 7- 0 to
forward a positive recommendation to the City Council to approve the proposed text amendment
with some minor modifications as noted in the attached Planning Commission meeting minutes
Exhibit A).

Staff has also met several times with Reagan Outdoor Advertising throughout this process to
discuss the proposed code revisions. A number of their suggestions have been incorporated into

the text; however, they do have some concerns about minimum spacing requirements between
billboards and residential zones as noted in the May 6, 2014 meeting minutes.
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II.      FINDINGS OF FACT

Section 13- 7- D- 713, requires that prior to making a positive recommendation to the City Council
for a Zoning Ordinance text amendment, the Planning Commission shall make the following
findings:

Criteria l:      The proposed amendment conforms to the general plan and is consistent with

the adopted goals, objectives andpolicies described therein;

Discussion:  Examples of goals and policies in the General Plan relating to the
proposed amendment:

Enforce the sign ordinance to protect the city from the negative impacts of
visual blight. Encourage adequate, visible, and attractive street signage.

Page 36)

Signs - Signs are an integral element in the urban fabric of the city. They
contribute to the character of different areas and are often a major

identifying feature. Most signs in West Jordan are oriented to the street
level environment which helps make buildings and land features the focus

rather than signs. This not only helps to maintain the individuality and
quality of buildings, it also enhances views and vistas. It is important to
maintain this balance between the need for businesses to identify
themselves and to advertise their products and the public purpose of

creating and maintaining an orderly and attractive urban environment.
Therefore, the purpose for establishing and updating any sign standards for
the City should be to:

Provide ample opportunities for businesses to advertise products and

services without having a detrimental effect on the aesthetics of the
community.

Consider sign design and location as an integral part of all
development, not as an after-thought.

Ensure that government sponsored signage sets a positive example.

Regulate the size and location of all signs so they do not detract from
the City' s positive appearance. ( Pages 131 and 132)

Establish, regularly review, and enforce standards for improving the visual
quality of roadside appearance. ( Page 135)

The proposed ordinance establishes standards that regulate billboards with digital
displays that acconunodates the signage but protects neighboring properties from
potential adverse impacts.

Finding:    The proposed amendment conforms to the general plan and is
consistent with the adopted goals, objectives and policies described therein.
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Criteria 2:      The proposed amendment is appropriate given the context of the request and
there is sufficientjustification for a modification to this title;

Discussion:  There is sufficient justification for a modification to the zoning code
as there are no current standards or requirements for the conversion of billboard
signs to signs with electronic displays, and vagueness of the current Code leaves

open possible actions by billboard companies which may negatively affect
adjacent properties and land uses.

Finding:   The proposed amendment is appropriate given the context of the

request and there is sufficient justification for a modification to this title.

Criteria 3:      The proposed amendment will not create a conflict with any other section or

part of this title or the general plan; and

Discussion:  The proposed amendment to the Zoning Ordinance will have a city-
wide impact, with no particular area singled out.  The existing general plan and

Zoning Ordinance requirements ensure that the proposed amendments will not
adversely affect development within the city or create a conflict with any other
section of the Zoning Ordinance or General Plan.

Finding:   The proposed amendment will not create a conflict with any other
section or part of this title or the general plan.

Criteria 4:      The proposed amendment does not relieve a particular hardship, nor does it
confer any special privileges to a single property owner or cause, and it is only
necessary to make a modification to this title in light of corrections or changes
in public policy.

Discussion:  The proposed amendment has city-wide implications and does not
relieve any particular hardship nor does not confer any special privileges to a
single property owner or cause.

Finding:   The proposed amendment does not relieve a particular hardship, nor

does it confer any special privileges to a single property owner or cause, and it is
only necessary to make a modification to this title in light of corrections or
changes in public policy.

III.     CONCLUSION:

The proposed Text Amendment is necessary to mitigate potential impacts of digital billboards on
neighboring land uses through establishment of a formal City review,  public hearing and
approval process.
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IV. MOTION RECOMMENDED:
ti

Based on the findings set forth in this staff report, and upon the evidence and explanations

received today, I move that the City Council approve Ordinance 14- including the proposed
Text Amendments to Titles 12 and 13, as addressed in this report.

If the moving Council Member disagrees with the staffs findings and conclusions and finds
substantial evidence supporting a different result, the following motion may be given:

Based on the findings set forth in this staff report, and upon the evidence and explanations

received today, I move that the City Council disapprove Ordinance 14- including the
proposed Text Amendments to Titles 12 and 13 relating to digital display billboard signs.
Specifically, I disagree with the Staff and find that the following required criteria for a Text
Amendment has/ have not been met:

1.  The proposed amendment conforms to the General Plan and is consistent with the

adopted goals, objectives and policies described therein;

2.  The proposed amendment are appropriate given the context of the request and there is
sufficient justification for a modification to this title;

3.  The proposed amendment will not create a conflict with any other section or part of this
title or the general plan; and

4.  The proposed amendment does not relieve a particular hardship, nor does it confer any
special privileges to a single property owner or cause, and it is only necessary to make a
modification to this title in light of corrections or changes in public policy.

Which criteria has been met or not met? Why?

Note: All applicable criteria must be met to support a positive action by the City Council.

ATTACHMENTS:

Exhibit A—Planning Commission Minutes
Exhibit B— Legislative Copy
Exhibit C— Ordinance
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ADDRESS SERVICE REQUESTED

GUY LARSON

URGENT ATTENTION: REAL ESTATE MANAGER
REAGAN OUTDOOR ADVERTISING
1775 WARM SPRINGS ROAD

SALT LAKE CTIY, UT 84116

City of West Jordan
8000 South Redwood Road

West Jordan, Utah 84088

in
City Clerk

ADDRESS SERVICE REQUESTED

YESCO OUTDOOR MEDIA

ATTN.: GOVERNMENT RELATIONS

1148 SOUTH 300 WEST

WEST JORDAN UT 84081

I CERTIFY THAT THE

ATTACHED NOTICE WAS

City of West Jordan MAILED TO TH ADDRESS
8000 South Redwood Road LISTED ON

West Jordan, Utah 84088

in
City Clerk

CI C RK' S OFFICE

ADDRESS SERVICE REQUESTED

UTAH SIGN ASSOCIATION

ATTN.: PATRICIA KING

1905 WEST 4700 SOUTH 4401

SALT LAKE CITY UT 84118
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Melanie S. Briggs, MMC

WEST City Clerk
8000 South Redwood Road

0
West

RDAN
Jordan, Utah 84088

801) 569-5117

Fax ( 801) 563-4716

UTAH

THE CITY OF WEST JORDAN, UTAH

NOTICE OF PUBLIC HEARING

The City of West Jordan City Council will hold a public hearing on Wednesday, June 11,
2014, at 6: 00 p. m. at West Jordan City Hall 8000 South Redwood Road, 3rd Floor,
Council Chambers, to receive comments prior to considering amending the 2009 West
Jordan Municipal Code, Title 12, Sign Regulations and Title 13, Zoning Regulations, or
other sections of the Code relating to billboards and electronic billboards, City-wide, City
of West Jordan, applicant. Copies of the City Council agenda packet for the items listed
below will be available at the City offices or on the City Council Agenda webpage the
Friday prior to the meeting.

Published this
1St

day of June 2014
Melanie S Briggs, MMC

City Clerk

123



Exhibit A

Planning Commission And City Council Minutes

Attached
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Planning& Zoning Commission Meeting Minutes
January 8, 2013
Page 13

Further public comment was closed at this point for this item.

Trevor Hull clarified that the dark red areas shown on the overhead site plan are driveways and not roads. The
gray area down the middle of the subdivision is a public right-of-way and is sufficient for traffic. He noted that
the average lot size is a half-acre, which is much larger than what would be required. As a developer they
generally create a site plan for what the zoning allows, which would be 10, 000 square foot lots. But this is an
infill property and there are constraints, so the larger lot design is a nice fit for the property.

Zachary Jacob asked what the existing and proposed fencing is between the driveways and the existing homes.

Trevor Hull said they will keep the existing fencing along the private driveways. Most of the properties have
chain link, some have wood fences, and there are some with block walls.

Dan Lawes asked for clarification on the elevation issues.

Trevor Hull said the distance for sewer on lot 6 is too far to have a basement, so a two-story home would be the
sensible product type. There is a beautiful two- story home on lot 7 behind it.

Lesa Bridge asked about landscaping, sidewalks, and internal fencing.

Trevor Hull said sidewalk requirements are the same as with any other dedicated right-of-way. They will meet
whatever landscaping is required.

John Winn asked about the ability for a fire truck to access the properties.

Paul Broekbank said the two turnarounds match exactly what is consistent throughout city and meets fire code.
Their drivers are well trained and can get in and out without a problem.

Nathan Gedge felt that the application meets the four criteria they need to consider. Also, previous commissions
had approved the plan pretty much as it stands today.

Ellen Smith said the lot sizes are comparable or a little larger than those adjacent.

Nathan Gedge said living not too far from the property he thought it would be nice to have something there
besides a vacant field.

MOTION:      Dan Laws moved based on the findings and comments to approve the Preliminary
Subdivision Plat for Paige Meadows; 7480 South 2540 West; BB Sold PC/ Jason Harris
applicant) with the conditions 1 through 4 as listed in the staff report. The motion was

seconded by Lesa Bridge and passed 7- 0 in favor.

9. Text Amendment—Electronic Billboards; Amend portions of Section 12- 1- 4; Definitions and
Section 1.2- 3- 3; Exceptions and Qualifications for specific sign types or other sections of the West
Jordan Municipal Code relating to electronic billboards; City-wide; City of West Jordan
applicant) [#TA20120008]

Ray McCandless said the current city code is silent with respect to constructing new electronic display
billboards and converting existing billboards to electronic displays. Because these types of billboards
continually change and may have bright displays in some cases, they may or may not have impacts to
surrounding properties. The code revision will give time to develop standards for these types of signs. With this
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Planning& Zoning Commission Meeting Minutes
January 8, 2013
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amendment they propose adding definitions that distinguish between electronic and non-electronic billboards as
well as terms to convert, upgrade, and structurally modify. Digital display billboards were added to the use
chart where they are not allowed in any zoning districts at this time. However, the intent is to begin the dialogue
and get input to develop comprehensive standards.

Staff recommended that the Planning Commission accept the findings contained in the staff report and forward a
positive recommendation to the City Council for the proposed Text Amendment,

Greg Simonsen, West Jordan resident and representative for Reagan.Outdoor Advertising, appreciated the work
of the planning commission and staff and appreciated what the city was trying to accomplish. Reagan is happy
to work with the city and develop standards, but they had concerns with how they are going about it. I-Ie said the
commission can' t use the fact that this will be temporary as grounds for a positive recommendation. There is a
procedure in State Code for enacting temporary regulations that doesn' t require going through the planning
commission and there is a sunset after six months. The city has the right and has elected to not go through that
procedure, so they should look at this application as a permanent ban on these billboards. Unless a city council
comes in and changes it, it will be a ban and could be on the books forever. This is a great concern to the
industry. Looking at the staff report, he didn' t see any grounds for a ban on the billboards. There are no
adverse impacts from digital billboards. The current billboards are brighter than the ambient standards currently
on the State books. The criteria in the staff report references pages 10 and 14 in the general as speaking to a safe
and healthy living environment, but he could not find that reference in the general plan. He was concerned as a
resident and a representative of the industry when there are only a certain number of the signs available and
local businesses can advertise on them more economically than the traditional ones. Page 56 of the general plan
indicates that West Jordan has an outflow of jobs with a ratio of 0. 84. and states," The city should look at ways
to increase jobs to housing ratio as a means to increase its tax base and daytime population and thereby create a
more self-sustaining community." There are 14 billboards allowed in West Jordan, which are always in demand

and they need to make them more available to the local businesses. So he didn' t think the criteria met the
general plan. The industry is ready to come in and talk with the city at any time. There have been no
applications for these types of billboards in West Jordan yet, and he didn' t think there would be a problem with
enacting a temporary regulation that expires so it won' t be a permanent ban. He said there is nothing in the
report that gives grounds and criteria that this is a safety issue. The State regulations dictate the brightness of
the signs depending on the time of day.

Further public comment was closed at this point for this item.

Nathan Gedge asked about the temporary status of this ordinance and the legitimacy of it becoming permanent.

Tom Burdett said this is the city' s intent to reach out to the industry and they would like to see a subcommittee
with two planning commissioners, two city council members, and two members from the sign industry. As they
address the digital billboards they should also review some of the other circumstances that have changed in the
community since billboards were last discussed, such as changes in zoning, a new general plan, and newly
constructed roads. This is a good time to take a fresh look, with the industry, and determine where digital
billboards could be located within the community. He was not sure if the city could do that within 6 months.

Dan Lawes said the comment was made that no one else has approached this matter in this way and he asked
why we opted for that route.

Robert Thorup said ` no one' is a pretty broad statement. This particular language was discussed quite heavily
with the League of Cities and Towns. It was his recommendation to proceed tonight to close the back door so
they can work together to open a front door.

Zachary Jacob asked if they could table the semi- permanent ban and proceed with assembling the subcommittee.
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Planning& Zoning Commission Meeting Minutes
January 8, 2013
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Tom Burdett said the city manager is in favor of the subcommittee and they want to have this same discussion
with the city council to get their input and direct decision, then they can start with the committee and work on
preparing maps and text to bring back a future code amendment.

Nathan Gedge would like to move forward with a positive recommendation to city council with a forced
deadline of maybe 12 months and to recommend the formation of a committee.

MOTION:      Nathan Gedge moved based on the discussion tonight and the evidence and explanations

received to forward a positive recommendation to the City Council for the proposed Text
Amendments to Title 12 and Title 13 that are addressed in the staff report related to

Digital Display Billboard Signs with additional recommendations to sunset the changes
after 12 months and the establishment of a city-wide committee with the City Council and
Planning Commission representatives working with the billboard industry for a
permanent resolution. The motion was seconded by Zachary Jacob and passed 7- 0 in
favor.

Tom Burdett gave an update of recent and upcoming Economic Development activities.

MOTION:      Dan Lawes moved to adjourn.

The meeting adjourned at 8: 21 p.m.

Nathan Gedge

Chair

ATTEST:

JULIE DAVIS

Executive Assistant

Development Department

Approved this day of     
Q n 2013
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City Council Meeting Minutes
February 27, 2013
Page 7

v CONSENT ITEMS

a.       Approve the minutes of January 30, 2013,  and February 20, 2013 as
presented

b.       Approve the 2013 American Cancer Society Relay for Life park hours
variance for August 9- 10, 2013

C. Approve Resolution 13- 20, confirming the City Council appointments to
the West Jordan CDBG/HOME Committee

d.       Approve Resolution 13- 21, authorizing the Mayor to execute Amendment
No. l to the Professional Services Agreement with Ensign Engineering for
additional engineering services for the Bingham Creek Culvert Project, in
an amount not-to- exceed $ 13, 800.00

e. Approve Resolution 13- 22, declaring items from various City Departments
that are no longer of any value or use as surplus property, and authorize
the disposition

MOTION:     Councilmember Southworth moved to approve Consent Items 5. a

through 5. e. The motion was seconded by Councilmember Nichols.

A roll call vote was taken

Councilmember Hansen Yes

Councilmember Killpack Yes

Councilmember McConnehey Yes

Councilmember Nichols Yes

Councilmember Southworth Yes

Councilmember Stoker Yes

Mayor Johnson Yes

The motion passed 7- 0.

VI.      PUBLIC HEARINGS

RECEIVE PUBLIC INPUT AND CONSIDER FOR APPROVAL

ORDINANCE 13- 04, AMENDING THE 2009 WEST JORDAN MUNICIPAL

CODE, PORTIONS OF TITLE 12 AND TITLE 13 OR OTHER SECTIONS
OF THE WEST JORDAN MUNICIPAL CODE RELATING TO DIGITAL

DISPLAY BILLBOARDS;   CITY-WIDE;   CITY OF WEST JORDAN,

APPLICANT

Tom Burdett indicated that the construction of new billboard signs with digital displays

and the conversion of existing billboards to digital displays were becoming more common
across the country. To date, none of the billboard signs in West Jordan had been converted
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City Council Meeting Minutes
February 27, 2013
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to digital displays nor had there been any requests to do so; however, it was likely the City
would be approached some day in the future.  He then turned the time over to Ray
McCandless, Senior Planner, to review the existing code relating to digital billboards.

Ray McCandless explained the West Jordan Code was silent with respect to both the
construction and conversion of billboards to electronic digital displays.    Staff was

concerned that although the 2009 City Code did allow billboards to be ` upgraded' the
conversion of signs to electronic displays went beyond the intent of this provision due to
the brighter and continually changing copy which might adversely impact adjoining
properties, ( particularly signs near residential areas) or traffic safety on public streets.
Section 12- 3- 6 of City Code prohibited flashing signs and signs that distracted motorists.

To correct this emerging deficiency in the 2009 City Code, staff was recommending that
the City Council adopt the changes ( shown in Exhibit A of the Council' s Agenda packet)
that would prevent new digital billboards from being constructed or existing billboards
from being converted to digital displays, without City review and approval. It was staff' s
intent to implement digital billboard application and review standards with input from
applicable entities in the near future. For now, this proposed " closing the back door" was
important to protect the interests of the City.

There had been a number of significant changes in the City since the last changes to the
billboards section of the sign code such as the Mountain View Corridor, which merited
another look at the City' s billboards ordinances pertaining to the conversion or installation
of billboard signs with digital displays.

On January 8, 2013, the Planning Commission reviewed this item and voted 7- 0 to
forward a positive recommendation to the City Council to approve the proposed text
amendment as noted in the Planning Commission meeting minutes.

The proposed revisions affected Section 12- 1- 4, Definitions of the sign code and Section
13- 17- 2:  Types of signs permitted in zoning districts. The proposed text, Exhibit A,
distinguished between a standard billboard sign and a billboard sign with a digital display.
The amendments also included language relating to converting or modifying existing
billboards to digital displays.

He then reviewed the following Findings ofFact:

Section 13- 7- D-7B, required that prior to making a positive recommendation to the City
Council for a Zoning Ordinance text amendment, the Planning Commission should make
the following findings:

Criteria 1:      The proposed amendment conformed to the general plan and was
consistent with the adopted goals,  objectives and policies described

therein;   
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Discussion:  Examples of goals and policies in the General Plan relating to
the proposed amendment:

5. Enforce the sign ordinance to protect the City from the negative
impacts of visual blight. Encourage adequate, visible, and attractive

street signage. ( Page 36)

2.  Signs - Signs were an integral element in the urban fabric of the

City. They contribute to the character of different areas and are
often a major identifying feature. Most signs in West Jordan are
oriented to the street level environment which helped make

buildings and land features the focus rather than signs. This not only
helped to maintain the individuality and quality of buildings, it also
enhanced views and vistas. It was important to maintain this balance

between the need for businesses to identify themselves and to
advertise their products and the public purpose of creating and
maintaining an orderly and attractive urban environment. Therefore,
the purpose for establishing and updating any sign standards for the
City should be to:

Provide ample opportunities for businesses to advertise products

and services without having a detrimental effect on the aesthetics of
the community.

Consider sign design and location as an integral part of all

development, not as an after-thought.

Ensure that government sponsored signage sets a positive example.

Regulate the size and location of all signs so they do not detract
from the City' s positive appearance. ( Page 131 and 132)

5. Establish, regularly review, and enforce standards for improving the
visual quality of roadside appearance. ( Page 135)

Although the proposed ordinance " closes the back door" on allowing the
conversion of existing signs to electronic displays and the construction of
new signage,  it opened the front door to discussions on developing
reasonable application and review standards specific to the City' s and
business needs.

Finding:  The proposed amendment conformed to the general plan and was

consistent with the adopted goals,  objectives,  and policies described

therein.

Criteria 2:      The proposed amendment was appropriate given the context of the
request and there was sufficient justification for a modification to this
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title; 

Discussion:   There was sufficient justification for a modification to the

zoning code as there were no current standards or requirements for the
conversion of billboard signs to signs with electronic displays,  and

vagueness of the current Code left open possible actions by billboard
companies which might negatively affect adjacent properties and land uses.

Finding:  The proposed amendment was appropriate given the context of

the request and there was sufficient justification for a modification to this
title.

Criteria 3:     The proposed amendment would not create a conflict with any other
section or part of this title or the general plan; and

Discussion:   The proposed amendment to the Zoning Ordinance would
have a City-wide impact, with no particular area singled out.  The existing
general plan and Zoning Ordinance requirements ensured that the proposed
amendments would not adversely affect development within the City or
create a conflict with any other section of the Zoning Ordinance or General
Plan.

Finding:  The proposed amendment would not create a conflict with any
other section or part of this title or the general plan.

Criteria 4:      The proposed amendment did not relieve a particular hardship, nor did it
confer any special privileges to a single property owner or cause, and it
was only necessary to make a modification to this title in light of
corrections or changes in public policy.

Discussion:  The proposed amendment had City-wide implications and did
not relieve any particular hardship nor did not confer any special privileges
to a single property owner or cause.

Finding:  The proposed amendment did not relieve a particular hardship,
nor did it confer any special privileges to a single property owner or cause,
and it was only necessary to make a modification to this title in light of
corrections or changes in public policy.

In conclusion, he said the proposed Text Amendment was necessary to foreclose the
possibility that digital billboards would enter the City without City review and approval.

Staff recommended that the City Council accept the findings contained in the staff report
and approve the proposed Text Amendment as recommended by the Planning
Commission.
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The Council and staff addressed clarifying questions relating to: 1) the projected 12- month
timeframe to implement the two-step digital billboards process; 2) the possibility of

forming a committee to oversee the process, and 3) the scheduling of a workshop with the
entire City Council, Planning Commission, and staff to discuss the issue prior to the final
formal presentation to the City Council.

Mayor Johnson opened the Public Hearing.

Nate Seecrest, Reagan Outdoor Signs, felt the proposed ordinance was a solution looking
for a problem, due to the ordinance becoming effective immediately, with no date certain
for its repeal/revision.  He felt a six-month moratorium; with the formation of a committee
would be a better solution.   He committed, for the record, that Reagan Outdoor Signs

would not submit any applications to upgrade any signs during the term of the proposed
ordinance.

Greg Simonsen, West Jordan resident, first expressed precious sentiments regarding Ron
Wood.  Secondly, he stated he was ashamed of the proposed billboards ordinance, and felt
its purpose was to ban his client, Reagan Outdoor Signs.

There was no one else who desired to speak.  Mayor Johnson closed the Public Hearing.

Councilmember Nichols disagreed with Greg Simonsen.   He stated his reasoning for
agreeing with the proposed ordinance was related to safety, and it was the responsible step
for the Council to take until legislatively a solution to permit the sign orders could be
made.

Mayor Johnson clarified the text amendment was relative to the conversion of existing
billboards, not new billboard signs.

Councilmember Stoker was concerned with no options being provided in the conditional
use table for digital billboards.

The Council and staff addressed clarifying questions regarding: 1) the two current Senate
Bills relating to billboards;   2)   consideration of a six-month moratorium;   3)

appropriateness and safety of digital billboards, and 4) the differences between a six-
month moratorium verses a 12- month expiration date, and any associated legal risks.

MOTION:     Councilmember Stoker moved that based on the discussion during the
meeting and citizen comments, to reject Ordinance 13- 04, adopting the
proposed revisions to the 2009 West Jordan Municipal Code regarding
electronic billboards as recommended by the Planning Commission;
and that we establish a six-month moratorium on billboard

iapplications, including upgrades and conversions to digital billboards;
and that we establish a City-wide committee, which would include the
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City Council and Planning Commission representatives to work with
the billboard industry for a permanent resolution.   The motion was

seconded by Councilmember McConnehey.

Councilmember Nichols spoke against the motion as he did not agree with the six-month
moratorium.

A roll call vote was taken

Councilmember Hansen No

Councilmember Killpack No

Councilmember McConnehey Yes

Councilmember Nichols No

Councilmember Southworth No

Councilmember Stoker Yes

Mayor Johnson Yes

The motion failed 3- 4.

MOTION:     Councilmember Southworth moved to approve Ordinance 13- 04,
adopting the proposed revisions to the 2009 West Jordan Municipal
Code regarding electronic billboards as recommended by the Planning
Commission,  removing the 12- month limitation.    The motion was

seconded by Councilmember Nichols.

Councilmember Stoker felt the proposed motion would put the City at risk.

Councilmember McConnehey agreed with Councilmember Stoker.

SUBSTITUTE

MOTION:     Councilmember Killpack moved to approve Ordinance 13- 04,

adopting the proposed revisions to the 2009 West Jordan Municipal
Code regarding electronic billboards regarding electronic billboards as
recommended by the Planning Commission.  The motion was seconded

by Councilmember Southworth.

Councilmember Nichols reiterated his reasoning for agreeing with the proposed ordinance
was related to safety,  and it was the responsible step for the Council to take until
legislatively a solution to permit the sign orders could be made.

A roll call vote was taken
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Councilmember Hansen Yes

Councilmember Killpack Yes

Councilmember McConnehey Yes

Councilmember Nichols Yes

Councilmember Southworth Yes

Councilmember Stoker No

Mayor Johnson Yes

The motion passed 6- 1.

Councilmember' s Killpack and Stoker desired to serve on the Committee to address

billboards, with Councilmember Nichols serving as the alternate.

RECEIVE PUBLIC INPUT AND CONSIDER FOR APPROVAL

ORDINANCE 13- 05, REGARDING A REZONE OF 14. 43 ACRES FROM
SC- 1 ( TSOD), R-3- 12( ZC) ( TSOD) AND RR-.5D ( TSOD) ZONES TO P- C

PLANNED COMMUNITY)   ( TSOD)    ZONE;    THE VILLAGE AT

GARDNER MILL REZONE; NORTHEAST CORNER 1300 WEST 7800

SOUTH;     COLOSIMO BROTHERS/PAUL    &    JOE COLOSIMO,

APPLICANT

Tom Burdett explained that on July 17, 2007, the City Council placed the Transit Station
Overlay District on the subject site and adjoining properties in an effort to ensure transit
supportive uses be built at this and the 5 other light rail station locations in West Jordan.

On April 25, 2012 the City Council amended the Future Land Use Map for the subject site
from Very High Density Residential,  Low Density Residential,  and Neighborhood

Commercial to Town Center/Neighborhood Center TSOD.  This amendment to the Future

Land Use Map laid the foundation for this current rezone application.

On January 22, 2013 the Planning Commission reviewed the proposed rezoning request
and with a 6- 0 vote forwarded a positive recommendation to the City Council. Planning
Commission Minutes were contained in the Council' s Agenda packet as Exhibit E.

He then introduced Scott Langford, Senior Planner, to present the General Information &
Analysis relating to the Rezone.

Scott Langford explained the subject property' s surrounding land uses and zoning were as
follows:

Existing Land Use Zoning

North South Valley Water Reclamation Facility/ Rural Residential P- F/ RR-.5D

South Cemetery/ TRAX Station (across 7800 South)    PF/ C- G

East Gardner Village P- C
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4.       Text Amendment—Electronic Billboards; Amend portions of Title 12 Sign Regulations and

Title 13 Zoning Regulations or other sections of the West Jordan Municipal Code relating to
billboards and electronic billboards; City-wide; City of West Jordan( applicant)
114TA201200081

Ray McCandless gave a history of the item, which included an action by the city council to exclude billboards
with digital display from the permitted and conditional use tables to allow staff time to develop standards for
these types of billboards. Staff is now presenting those standards for consideration.

He reviewed the recommended changes. Standard billboards have a separation of at 250 feet from a residential
zone, which remains unchanged. A reduced setback of 150 feet from residential along Bangerter Highway was
recommended. The number of billboards is not proposed to change. Staff recommended a separation of 500
feet between residential districts and digital display billboards, and a separation of2640 feet, or a half-mile,
between billboards with digital displays. The code would also regulate the messages. There can be no video or
animation, flashing, strobing, or blinking, because they may be a distraction to drivers. The messages must be
clear and legible, the transition time between messages must be instantaneous, and there must be a mechanism
for controlling the display period with the dwell time for each message being at least eight seconds. The
standard illumination is 0. 3 foot candle above ambient light level, and an automatic dimmer is required. They
also talked about turning off the display between 11 p.m. and 7 a.m. if they are within 1, 000 feet of a residential
zone or use( unless it is for an emergency). Within ten days the billboard company needs to verify in writing
that the sign had been tested and is within the current standards. If there are a lot of complaints on a particular
billboard they can have the sign tested for compliance at the owner' s expense.

Mr. McCandless said they received comments from the sign industry that suggested the sign be allowed to
remain on during those night hours, only with a static message. They would also like a 600- foot separation
between digital display billboards and 150 feet from a residential boundary. He showed an aerial photo of city
hall and what the distances of 150, 250, 500, 600, and 2640 feet look like.

Staff recommended that the Planning Commission accept the findings contained in the staff report and forward a
positive recommendation to the City Council for the proposed Text Amendment.

Ray McCandless clarified some issues for the planning commission. Staff received most of their code
recommendation from the city of Cottonwood Heights, which was adopted about 1 % z years ago. The reasoning
for exclusion from Mountain View Corridor is they are in discussions with other communities to see if they will
be allowed.

Tom Burdett said it isn' t that Mountain View Corridor is never going to be acceptable. West Jordan wants to
participate with other west side communities in a discussion to see what everyone wants. If they are allowed as
a conditional use and those conditions are met, they don' t have complete discretion to deny it. Staff is under a
time crunch to finish this code by the end of the year and they will revisit it when the regional planning is
complete.

Dan Lawes opened the public hearing.

Nate Sechrest, Reagan Outdoor Advertising, explained the 0. 3 foot candle above the ambient light equals the
amount of light thrown off by the exit sign in the council chambers if all the other lights are turned off. So that
is a very small amount. They' ve found that the only concern people in residential areas have with digital
billboards at night is when the color changes. So if they go to a static image the issue tends to go away, it costs
them money to turn it off and it doesn' t do anyone else any good. The` placeholder' for Mountain View
Corridor could be made clearer by having a set time limit for the moratorium. Their main concerns deal with
spacing. They have found that since they are very specifically limited as to what zoning they can place signs, a
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spacing requirement of one-half mile is hard to accomplish since there are so many practical problems. They
propose the spacing between digital signs at 600 feet and in that way they will always be two signs away, and
that is what Cottonwood Heights adopted. They felt that they could go up to 250 feet away from residential, and
after that it is too difficult to upgrade or relocate existing signs. They would be happy with the code with these
changes.

Dan Lawes asked for the luminance on a sign lit with halogen lights.

Nate Sechrest wasn' t sure of the exact number but it is a lot more than 0.3 foot candles. Digital lights go in a
straight line, but halogen lights are designed to bounce the light everywhere.

Further public comment was closed at this point for this item.

Dan Lawes asked staff for their thoughts on the proposed amendments regarding spacing.

Ray McCandless reminded them that the half-mile spacing is between electronic signs and not from electronic to
the standard sign. Staff could suggest making it 1320 feet, or a quarter-mile, as an acceptable spacing.

Dan Lawes supported that modification, but he liked the 500- foot spacing for residential.

Zach Jacob asked if that could be addressed in the conditional use permit review. They could allow for a
smaller spacing and then mitigating circumstances could be addressed with the conditional use process. The
separation could increase if needed based on how the light is shining or how the billboard faces.

Tom Burdett suggested they could but there would have to be adopted standards in the code to accomplish that.
However, he recommended that they adopt a larger standard with capability to offer a reduction based on
established criteria. He stated that the time frame for this code amendment was set by city council. Staff is
flexible with the timing and they could have additional discussions with the industry, but they may not be able to
accomplish that by the last council meeting on December 18'

b. 
They would be happy to work on it and bring it

back if the industry is flexible with the deadline.

Nate Sechrest said they would be okay with a deadline in April.

There was a brief discussion regarding what would be discussed between now and April. They would consider
not only the spacing but also mitigating criteria that would be considered to allow for a closer spacing similar to
what is required with other environmental situations.

Ellen Smith wanted to ask Mr. Sechrest if they would prefer to have that discussion.

MOTION:      Ellen Smith moved to suspend the rules of order to allow additional comment from the
industry expert. The motion was seconded by Dan Lawes and passed 4- 0 in favor. Lesa
Bridge and John Winn were absent.

Nate Sechrest said it would be acceptable. They would prefer the smaller standard except in certain
circumstances, but they can work with that.

There was a discussion regarding the new deadline and how to inform the city council of the extension. Staff
will take the initiative based on the commission' s general direction.

Dan Lawes closed the public hearing.
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MOTION:      Zach Jacob moved to continue the Text Amendment regarding Electronic Billboards to a
date uncertain but no later than March 31, 2014, and recommend that the deadline
imposed in the City Code be extended, if necessary. The motion was seconded by Dan
Lawes and passed 4- 0 in favor. Lesa Bridge and John Winn were absent.

Tom Burdett gave an update on recent City Council actions and read from a press release in support of the
State' s interest in Boeing expansion facilities in Utah.  Anew senior planner will be starting in .December.

The planning commission by- laws were updated with the changes noted in the previous meeting and will be
copied and distributed.

MOTION:      Dan Lawes moved to adjourn.

The meeting adjourned at7: 28 p. m.

DAN LAWES

Interim.Chair V'    `  
4/ 0

A EST:

JU& DAv1S

Executive Assistant

Development Department

Approved this— 3—rAday of 2013
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3.       Text Amendment—Electronic Billboards; Continued from 2- 18- 14, Amend portions of

Title 12 Sign Regulations and Title 13 Zoning Regulations or other sections of the West
Jordan Municipal Code relating to billboards and electronic billboards; City-wide; City
of West Jordan (applicant) [#TA20120008]

Ray McCandless reviewed the history of this item, which included a postponement in February to let
the sign industry have more time to consider the proposal. At a previous hearing the Planning
Commission looked specifically at minimum separation between electronic signs and residential
boundaries and how great a separation should be between electronic signs.  Originally staffproposed
one-half mile but changed that to 1, 000 feet because the planning commission thought it was
excessive. There would be an option to reduce the distance for extenuating circumstances. Staff also
recommended that the separation between residentially zoned property and electronic billboard signs
be 500 feet.  Reagan Outdoor Advertising' s preferred changes to separation and hours of display had
been distributed at the pre-meeting. He explained that there is a certain threshold called the ambient
light level, and this code requires an automatic dimming system that is 3/ 10 candlepower over ambient
lighting conditions.

S.

Staff recommended that the Planning Commission accept the findings contained in the staff report and
forward a positive recommendation to the City Council for the proposed Text Amendments to Title 12
and 13 relating to digital display billboard signs.

s Dan Lawes opened the public hearing.
C

Nate Sechrest, Reagan Outdoor Advertising, thanked staff for working with them to try to find an
ordinance that works well for everyone. They are okay with lumens and the distance between
billboards, but they question the distance from a residential zone. West Jordan' s zoning is such that
there are very few places where billboards exist that are not closer than 500 feet to a residential zone.
They proposed that signs within 500 feet and facing toward a residence would remain static beginning
at 11: 00 p.m., so it would not be any brighter than an existing illuminated sign. He pointed out that a
home is not usually right at the zoning line, so there would be additional space between the home and
billboard.  They think this is a good compromise that will help to bring their industry into the

21St

Century.  Another option would be for signs within 500 feet to be static, but within 300 feet the sign
gets turned off.

Jared Johnson, YESCO, said their company manufactures digital LED signs and is the primary
supplier throughout Utah. He brought a sample of a display panel.  He said a number of Utah cities
recognize that omnidirectional flood lights can spill over in all directions around a sign, but LEDs have

directional lighting, so they can detennine which areas are going to be impacted and then that can be
mitigated with a curfew. The . 3 foot- candle over ambient lighting is a brightness standard throughout
the United States. He said that the changes brought by Reagan are comparable to what other
municipalities have adopted.

Nicole Barnett, West Jordan resident, asked what benefit billboards are to West Jordan.  hl her opinion

they are an eyesore and detract from the feeling of community.

Nancy Chapman, West Jordan resident, said she was surprised and disappointed that West Jordan
would want billboards, because they are such a blight.  It is nice looking in other parts of the country
where they aren' t allowed. She thought that a poll of the citizens would be against billboards.  The sign
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t companies have the right to make money, but she asked if they have the right to take away from the
beauty of the city.  She said 500 feet is too close to a residence and 11 p.m. is too late.  She felt that

i
they would be an eyesore even if they are turned off.

The public hearing was closed at this point for this item.
f

Ray McCandless was asked to respond on the value of billboards.  He stated that they offer an
advertising option for businesses within the city.  He pointed out that West Jordan currently has a cap
on the number of billboards allowed, and they are at that cap. The proposed ordinance doesn' t change c
the number of signs allowed, but it focuses on the conversion of existing signs to electronic digital

display.

David Pack said he had three items for discussion: 1) the perceived level of industry involvement in

establishing or influencing a text amendment- just because it has been done elsewhere doesn' t mean 4

they should do it; 2) all of the distances have been lowered, but it is easier to start with a greater G
x distance and loosen it up than to try to retighten them; 3) the hours of active display. The time he is

mostly concerned with is not when he is asleep at 11 p.m., but when he is still awake and trying to x

enjoy time in his backyard or trying to sleep in on a Saturday.
f r

Dan Lawes asked if they also need to address the orientation of the sign with regards to a curfew. He f

agreed with the comment on distance, and he was considering a 1500 foot distance with the option to
reduce it to no less than 500 feet.

Zach Jacob said one difference between the proposed industry and staff recommendation is that
Reagan' s recommendations specify that the distance only applies to the same side of the right-of- way.
He asked if there would be value in separation with a radius instead of a linear.

r

Lesa Bridge had some of the same concerns.  She explained that they are not approving any new

billboards, but the existing billboards may change to digital.  So the city is taking responsibility and
addressing regulations before that happens.  She would recommend a minimum of 750 and 1250 as the
standard.

Zach Jacob also explained that the proposal to outlaw billboards in West Jordan is not part of this

proposal, but they are only considering allowing digital billboards. He thought that all of the proposals
have some merit. He is okay with the 500- foot minimum as proposed by staff with the conditions that
if they are too close to residential zones they have an ` offzone and a ` static' zone within the minimum
distance.

Ray McCandless explained that staff' s recommendations for spacing were based on observation and
what they thought could have impacts.

A discussion regarding separation distances was held. They don' t want to make it too onerous for the
sign companies, but they also need to think of the citizens.  Each billboard will require a conditional
use permit, so they will be reviewed on a case-by- case basis, but they need to consider that the t

z standard distance can be awarded outright and the applicant will have to prove the need for the lower
1 distance.
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There was a discussion regarding hours of shut off time.  The question was also raised if floodlights on
the non-digital billboards should also be turned off during this same timeframe, because they could 4
produce more light and glare than the directional LED lights.  It was determined that they are only

going to address electronic billboards tonight.  They considered a static timeframe and a shut off
timeframe. It was pointed out that a regular billboard can still be visible if it isn' t lit, but once an

electronic billboard is off you don' t see any advertising.

MOTION:      Zach Jacob moved to forward a positive recommendation to the City Council for the
t proposed text amendments to Title 12 and 13 as addressed in the report with the

following changes:
Section 12. 3. 3. D.4 amending 1000 feet to 1250 feet, and in Section 13. i.k adding the
text as proposed in the newest version of the amendment, changing it to read, " A

billboard with an electronic display may not be illuminated, lit, or operated between 11
p.m. and 7 a.m. if it is oriented towards or located within 1, 000 feet of any property
zoned or occupied for residential use and must be static and not changing after 10 p.m."
with the rest of the amendment as listed on the most recent email.

The motion failed for lack of a second.

MOTION:    Dan Lawes moved to forward a positive recommendation to City Council

accepting the Text Amendment for Title 12 and 13 relating to billboards and
electronic billboards as proposed by staff, modifying the two numbers in 12- 3-
3. D.4 from 1, 000 to 1, 250 feet and from 500 to 750 feet, and modifying 12- 3-
3. D.13k to read, `A billboard with an electronic display may not be illuminated, lit,

x
or operated between 9 p.m. and 7 a. m. if it is oriented towards and located within
300 feet of any property zoned or occupied for residential use unless the message is
an emergency public safety warning or alert, such as an " Amber Alert"'. The

motion was seconded by Sophie Rice.

Zach Jacob pointed out that at 9: 00 p.m. in July the sun is still up.

Ellen Smith also felt that 9 p.m. is a little early, because people are still out and traveling around.  She
felt that 10 p.m. would be a fair cutoff.

h

AMENDED

MOTION:     Zach Jacob amended the motion to be from 10 p.m. to 7 a. m. The amendment was
accepted by Commissioners Lawes and Rice.

ROLL CALL VOTE:

Commissioner Bridge- yes

Commissioner Smith - yes

Commissioner Rice— yes

Commissioner Heiner -yes

Commissioner Jacob - yes

Commissioner Lawes - yes

Commissioner Pack—yes

The motion passed 7- 0 in favor.
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12- 1- 4: DEFINITIONS:

In this title, the terms, phrases, words and their derivatives shall have the meaning as stated and
defined in this title, unless the context indicates a contrary meaning. Terms defined in title 14 of this
code, the city subdivision ordinance, and title 13 of this code, the city zoning ordinance, shall have
the same meaning when used in this title.

A- FRAME SIGN: A freestanding, permanently permitted portable sign usually constructed of two ( 2)
separate sign faces attached at the top.

ABANDONED SIGN: A sign that is left on property for a period of time in excess of forty five ( 45)
calendar days after the business or use that it advertises has moved to another location or ceased

doing business.

ANIMATED SIGN A sign with parts or sections having physical movement' or "revolution up or
down around or".sideways that changes at. intervals"of Mess   ., an,,.60 seconds

my"
nr  , F„ nl+ h c fr hnn r""in} orm 4} nn Iin{ c but not including time and temperature signs or

electronic message centers.

AWNING SIGN: A sign constructed of a framework that is mounted to a building or canopy. The
framework is usually covered with a light fabric that may be translucent. The awning cover may
contain advertising or identifying copy, graphics or design and may be backlighted. Awnings used
strictly as protective structures for windows and doors and having no sign copy or design are not
signs and may display the building address only.

BACKLIGHTED SIGN: A sign with the light source positioned inside or behind the sign face, such as
behind raised letters and awnings or inside sign cabinets, the lighting source of which is not itself
visible to the observer.

BANNER: Any cloth, bunting, plastic, paper or similar material used for temporary advertising which
is attached to or appended from a building.

BENCH SIGN: A sign that is applied to the back of a bench located at a bus stop designated by the
Utah transit authority.

BILLBOARD OWNER: The owner of a billboard in the city of West Jordan.

BILLBOARD' SIGN`  A billboard sign '( digital display) and/ or.-8' billboard sidn ( nondiaital display)

as the context may require.

BILLBOARD SIGN ( Digital Display)• Afreestandin'cl'.    and sign with a chancl digitally created

and electronically controlled ' message' fke designed` or intended" to" direct attention to a
Maximum of six U businesses products 'or services during any five consecutive" rninutes of
image" change"  which products or services are not sold offered or existing on the property
where the billboard is located '' A billboard sign"shall have no more than two ( 2) rnessaae disolay
faces, which" must be:`back to'back Billboard sign structures with two ( 2) or more faces" side by
side,' or one on top ofthe other, ar'  brohibited'.
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BILLBOARD SIGN ( Non :Digital Displau): A freestanding ground sign designed or intended to direct
attention to a maximum of two ( 2) businesses, products or services that are not sold, offered or

existing on the property where the billboard is located. A billboard sign shall have no more than two
2) message display faces, which must be back to back. Billboard sign structures with two ( 2) or

more faces side by side, or one on top of the other, are prohibited.

CHANGEABLE COPY SIGN: A sign other than a'' billboard sign`, on which the text or copy is
changed manually or electronically.

CLEAR VISION ZONE: Corner areas at intersecting streets and driveways in which unobstructed
vision of motor vehicle operators is maintained and which are subject to the limitations set forth in
section 13- 8- 4 of this code.

CONFORMING SIGN: A sign that meets all provisions of this title.

CONSTRUCTION SIGN: A sign,  on premises or off premises,  which directs to,  identifies or

describes the development or construction of, a use, building or buildings which are planned or
currently under way, located within the city boundaries.

CONVERT'"'" Converted'-and="conversion.ireters ton.any billboard sian face that is`chanaed from
its existing ` non=d1aital `or non eectronic display. to an electronic disalay sian:` Any ewstmg
billboard Si,    digital d'isplay that is remodeled, repaired or, rnamtamed rn such away a5
to become a billboard sign ( digital d'isplay;' in awhoie or in part; shall be considered}a conversidn

to a`.bitlboard sign"(digital display):

COPY: The wording on the display surface of a sign.

DIRECTIONAL SIGN: A sign limited to directional messages such as one way, entrance and exit,

and have no advertising copy.

DIRECTORY SIGN: A variation of a monument or wall sign on which the names and locations of
occupants or the use of a building or property are identified,  but which does not include any
advertising message.

DUVELL TIME The tirrie that text images and .graphics on-.a' billboard :with an diaital display
remains' static before chancing to a different text, images `or graphics on a . subse4uent"°sign
face;

ELECTRONIC MESSAGE SIGN: A display consisting of an array of light sources, panels or disks
that are electronically activated.

EXTENDING SIGN: A sign that projects more than twenty four inches (24") from a wall.

FREESTANDING SIGN: A sign that is self-supported by poles, pylons or other structural supports
mounted in the ground.

FREEWAY ORIENTED SIGN: An on premises sign located on a regional commercial SC- 3 site
which is adjacent to a limited access highway or freeway.

ILLEGAL SIGN: Any sign that violates any of the city of West Jordan ordinances, or is determined to
not be a conforming sign.

ILLUMINANCE: The amount of light falling on an' object' or the measurement of such light.

ILLUMINATED OR LIGHTED SIGN: A sign equipped with artificial lighting devices for the purpose of
improving the sign' s visibility.
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ILLUMINATION Illumination or ' illuminated' means a source of any artificial"or reflected lidht,
either directs"from a source of lidht" incorporated in or indirectly from "an artificial' source, so
shielded that no direct illumination ,from "it is visible elsewhere than on and in""the immediate
vicinity of"the`sign.

INDIRECT ILLUMINATION: ,A lidhtsource not seen directly.

INFLATED SIGN: Any advertising device that is supported by heated or forced air or lighter than air
gases.

KIOSK SIGN: A structure with four ( 4) sides or less upon which a subdivision, planned residential
development, homebuilder, multi- family development or public service sign panel may be mounted.

LOW MAINTENANCE SIGN: A sign composed of sign materials that do not require frequent
replacement, painting or refurbishing as a result of exposure to the elements.

MAINTENANCE: To repair, refurbish, repaint or otherwise keep an existing billboard and its structure
safe and in a state suitable for use, including signs destroyed or damaged by vandalism, an act of
God, or casualty.

MAJOR PYLON SIGN: A freestanding sign, not more than twenty five feet (25') in height, supported
by a single column having a width that is twenty five percent( 25%) or more of the width of the sign.

MAJOR STREET CONSTRUCTION: The repair or reconstruction of a street where access to
adjacent properties is restricted for more than seven (7) consecutive days.

MINOR PYLON SIGN: A freestanding sign, not more than twelve feet ( 12') in height, which is

supported by a single column having a width that is twenty five percent (25%) or more of the width of

the sign.

MONUMENT SIGN: A freestanding identification, advertising or business sign which is supported by
a pole or base having a combined width greater than two feet ( 2') which is mounted permanently in
the ground.

NAMEPLATE SIGN: A wall sign indicating the name and/ or occupation of a person or persons
residing on the premises or legally occupying the premises, or indicating a home occupation legally
existing on the premises.

NEIGHBORHOOD ENTRYWAY SIGN: A permanent sign used to identify the main entrance of a
neighborhood located on collector and arterial streets, which is incorporated into an approved wall or
fence.

NONCOMMERCIAL SIGN: Any sign that does not do any of the following:

A.       Advertise or promote, directly or indirectly, a product or service for profit or for a
business purpose; or

B.       Directly or indirectly propose a commercial transaction.

OFF PREMISES SIGN: A sign indicating the availability of goods or services at a location other than
the location of the sign.

ON PREMISES SIGN: A sign located on the property that it serves.

PEDESTAL SIGN: A portable sign supported by a column or columns and a base.

POLE SIGN: A freestanding sign which is supported by a pole or poles mounted permanently to the
ground.
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PORTABLE READER SIGN: A reader sign that is mounted on a portable framework and intended

for temporary use.
PORTABLE SIGN: Any sign which is prominently displayed to identify, advertise, direct or promote
any person, product, company, entity or service, and which is movable in nature such as A-frames,
pedestal, signs on vehicles, banners attached to freestanding poles, or similar signs which are not

permanently installed in the ground.

PROJECTING SIGN: A sign that is attached to and projects from a building, pole or other support.

PROMOTIONAL SIGN: A temporary device such as banners, streamers, flags, balloons, pennants,
searchlights and inflated signs.

READER SIGN: A changeable copy display that allows for the manual or electrical changing of the
copy or text.

ROOF SIGN: A sign which is supported wholly or in part by and which projects over a roof.

SCULPTURED SIGN: A freeform or three-dimensional sign that has a depth greater than two feet
2')•

SIGN: Materials placed or constructed, or light projected, that: a) conveys a message or image; and
b) is used to inform or attract the attention of the public. Some examples of " signs" are materials or

lights meeting the definition of the preceding sentence and which are commonly referred to as signs,
placards, A- boards, posters, billboards, murals, diagrams, banners, flags or projected slides, images
or holograms, and also includes the structure, supports, lighting system attachments and other
features of the "sign". The scope of the term " sign" does not depend on the content of the message
or image conveyed.

SIGN ALTERATION: The changing or rearranging of any structural part,  sign face, enclosure,
lighting, coloring, copy ( except on reader signs), graphics, component, or location of a sign.

SIGN AREA: The portion of a sign used for display purposes, excluding the frame and supports.
Only one side of a double faced sign ( covering the same subject) shall be used for computing the
sign area when the signs are parallel ( no greater than 2 feet apart) or diverge from a common edge
by an angle not greater than thirty degrees (

300). 

For signs that do not have defined display areas,
sign area" shall be the area of the smallest rectangle or square that will frame the display.

SIGN CLEARANCE: The height of the lower edge of the face of a freestanding sign from the finished
grade.

SIGN DENSITY: The concentration of signs in a given area, frontage, district or lot. " Density", as

used in this title, will usually be defined in terms of numbers of signs per lot or frontage.

SIGN DESIGN: The form, features, colors and overall appearance of a sign structure.

SIGN DEVELOPMENT PLAN: A comprehensive plan for all signs proposed for a development, and

may include a combination of site plans, architectural elevations and written specifications which
illustrate and describe proposed location, height, design, colors and materials for such signs.

SIGN HEIGHT: The height of a sign measured from the elevation of the nearest sidewalk or, if there
is no sidewalk, from the nearest curb or, if there is no curb, from the elevation of the nearest street

paving surface.

SIGN LOCATION: The position on a property where a sign is to be placed.

SIGN SEPARATION: The horizontal distance between signs measured parallel with the street or
curb.
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SIGN SETBACK: The horizontal distance between the property line ( front or side) and the closest
edge of the sign structure.

SNIPE SIGN: A sign for which a permit has not been obtained which is attached to a public utility
pole, service pole, supports for another sign, fences, trees, etc.

STRUCTURAL MODIFICATION: Any change other than incidental repairs that would prolong the life
of the supporting members of the sign.

STRUGTURALLY!MODIFY As to a billboard sign, does°not mean'l to convert the billboard sign:

SUSPENDED SIGN: A sign that overhangs a pedestrian walkway beneath a canopy, eave or
awning.

TEMPORARY SIGN: Any sign intended to be displayed for a definite period of time. Examples of
temporary signs include, but are not limited to, most noncommercial signs, A-frame signs, balloons,
banners, garage/yard sale signs, real estate signs, or special event signs.

TWIRL TIME. The iime' that it tikes for static text, images and graphics •on a billboard wwith an
di- taf display.to chan'ge'ito a different text images or graphc':'    a subseq"cent.  gn>face

UPGRADE sAs.ao a 11 6a does°not mean, to convert a=billboard sign ( non digital display
to a" billboard sign ( digital display

VEHICLE SIGN: A sign or advertising device that is attached to, painted on,  placed upon, or
supported by any truck, trailer, boat, other vehicle or portable structure conspicuously or regularly
parked on or off premises expressly to attract attention to a business, product or promotion. This
definition does not apply to signs or lettering on public transit vehicles, taxis or company vehicles
operating during the normal course of business or parked in a legally designated on site parking
space at the location of the company owning the vehicle.

VILLAGE CENTER ADVERTISEMENT SIGN: Pedestrian oriented signage located on a building
facade and/ or incorporated into the architecture of a building; displaying noncommercial content or
advertising businesses,  events,  and other uses located within the same master planned

development or environs.

WALL SIGN: A sign that is painted on or affixed to a building wall and projects less than six inches
6") from the wall. ( 2001 Code §§ 89- 1- 203, 89- 6- 1104; amd. 2009 Code; Ord. 10- 20, 7- 28- 2010;

Ord. 12- 07, 4-4-2012; Ord. 13- 04, 2- 27- 2013; Ord. 13- 17, 4-24- 2013; Ord 14 06-11 2014)

12- 3- 3: EXCEPTIONS AND QUALIFICATIONS FOR SPECIFIC SIGN
TYPES:

A.       A- Frame Signs: The use of A- frame signs is limited to areas of high volume pedestrian traffic
and is limited to normal business hours, A-frame signs shall be stored indoors at all other
times. A-frame signs shall not be used outdoors when high wind or heavy snow conditions
exist.

B.       Awning Signs: Awning signs may be displayed,  if striping of not more than one color
including black and white) is used, and the background shall not be considered design

space. Awnings placed on canopies or marquees are exempted from the twenty five percent
25%) limitation specified in section 12- 3- 2 of this chapter, but shall not exceed five feet (5)

in height.
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C.       Bus Bench Signs And Bus Shelter Signs 2:

1. Placement: Only one double sided sign is permitted in a bus shelter. This sign shall
be placed inside the shelter and shall be securely attached to the opposite wall of the shelter
that faces oncoming traffic.

2. On Benches Prohibited: Signs shall not be placed on benches located inside bus
shelters.

3. Insurance:  For any bus bench or bus shelter sign,  the company or person
responsible for the bus bench or shelter sign shall enter into an agreement with the city,
which must be approved by the city attorney. This agreement will require, among other
things, that the company or person responsible for the bus bench or bus shelter sign provide
to the city proof of liability insurance in the minimum amount of one million dollars

1, 000, 000.00), name the city as an additional insured, and indemnify and hold harmless
the city from any and all injuries and defense costs arising from the placement or use of the
bus bench or bus shelter sign.

4. Sign Permit Required: A sign permit shall be required for each bus bench sign and
bus shelter sign, and all applications for a sign permit must include the following:

a. Written approval from the property owner of the proposed location for the bus
bench/shelter sign is required and shall be submitted with the sign permit application. This
approval shall be required whether the bench or shelter is to be located on private property
or within an adjacent street right of way;

b.       A letter of approval from the Utah transit authority;

C. A fee, in an amount established by resolution of the city council. The permit
shall be valid for one calendar year. A change in the text of the sign on the bus bench/shelter
sign or a substitution of benches shall not require the issuance of a new permit or the
payment of an additional fee, if the bench/shelter is placed in the same location as originally
permitted;

d.       A signed contract with the city for each bus bench or bus shelter sign located
on public property; and

e. Include a site plan,  vicinity map and specifications for bus bench and
shelters, as well as any improvements needed for the particular site.

5.       Approval: Once an applicant has obtained approval for the location of the bus
bench/shelter sign, the approval shall continue as long as the permit is maintained or until
the property owner withdraws the approval in writing.

D.       Billboard Signs:

1. Compliance With Law:   Unless expressly provided otherwise,  the erection,

construction,  reconstruction,  location,  relocation,  placement,  replacement,  restoration,

extension,  enlargement,  alteration,  modification,  upgrade,  repair and maintenance of a

billboard must comply with this title, title 13 of this code, and applicable state law.

2. Location: Billboard signs shall only be located on lots or parcels adjacent to streets
that are adjacent to arterial streets as identified on the future roadway network map in the
West Jordan master transportation plan, including Airport Road, Old Bingham Highway, New
Bingham Highway and Bangerter Highway.   Billboards shall not be allowed . along ' the
Mountain View Corridor.
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3. Density: A billboard shall be considered a sign for the purpose of density on lots or
parcels of land that qualify for a sign, except that if the billboard was located on the lot
pursuant to a bona fide lease agreement with a third party prior to the installation of the pole
sign, the billboard may remain upon the lot as a nonconforming billboard.

4. Residential, Mixed Use ( Residential, Commercial, Office), Or Mixed Use Overlay
Zone Prohibition: A billboard shall not be located within a residential zone or within a two
hundred fifty foot  ( 250')  radius from a residential zone,  except billboard signs along
Bangerter Highway which shall not be located within a one hundred fifty foot ( 150') radius of
a residential zone. A" billb'oartl sictn" (digital d'ispla ) sh"all : not be coca"ted .closer than five
hundred feet ("50.0':) #rorfi any' residential zoning"district. boundary:  A billboard sign shall not

be located within any mixed use or mixed use overlay zone, regardless of the underlying
zoning classification The minimum`"separation "betweern billboard" signs digital .displayl
and any other billboard sian'° shall `be on thousand, twelve- hundred and :fifty:"feet
1250   "The separation'-distance":mày be" reduced where the`-Planning "COmm15910n :finds

that" there : are'" extenuating circumstances that austify a reduction m the .separation
requirement such as" reducing the negative efFects of ambient liahtma or, visual impacts
on ad oinmg uses or . rnitig_atmg safety concerns In no case hall the minimum

se aration: betweeri biliboards°be ess thanseveri`hundred` fifty:feet ( 750 :

5.       Numerical Limit: The sum total of all conforming and nonconforming billboards in the
city shall not exceed fourteen ( 14). Up to seven ( 7) of the fourteen ( 14) total billboards shall
be located to the east of Bangerter Highway and up to seven (7) shall be located to the west
of Bangerter Highway. Signs on lots or parcels directly adjacent to either side of Bangerter
Highway can be counted toward the limit of seven ( 7) for either side of Bangerter Highway.

6. Expiration And Revocation:

a. The standards and requirements for revoking a conditional use permit set
forth in section 13- 7E- 10 of this code shall not apply to this section. Whether conforming or
nonconforming, a billboard and associated rights shall be terminated only pursuant to the
provisions of this section and applicable state law.

b. If a billboard is conforming, any time after five ( 5) years from the date the
billboard was approved, the planning commission may reevaluate the conditional use for the
billboard to determine if conditions under which the permit was issued have changed and
necessitates the revocation of the permit. Conditions shall be deemed to have changed if

any of the following has occurred:

1)      The owner of the billboard has failed to keep the lot where the
billboard is located free of weeds and litter;

2)      The owner of the billboard has failed to maintain the billboard in a
safe condition,  including,  but not limited to,  maintaining the billboard' s
borders, trims, faces, and its weight bearing and bracing structures; or

3)      Conditions included with the approval of the conditional use permit

are not being met.

7. Repair, Rebuild, Restore, Modification:

a. A billboard owner may rebuild, maintain, repair or restore a billboard structure
if it is damaged by casualty, an act of God, or vandalized.
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b. 1)      A billboard owner may rebuild or take other measures to correct a
mistake in the placement or erection of a billboard for which the city has
previously issued a permit, if the proposed rebuilding or other measure is
consistent with the intent of the permit.

2)      The city may deny a billboard owner's request to rebuild a billboard or
take other measures to correct a mistake in the placement or erection of the

billboard if the mistake resulted from an intentionally false or misleading
statement by the billboard owner in the application regarding the placement
or erection of the billboard.

C. A nonconforming billboard shall not be rebuilt or replaced by anyone other
than the billboard owner.

d. A billboard owner may structurally modify or upgrade a billboard. If a billboard
owner structurally modifies or upgrades a billboard, the billboard owner:

1)      May erect the billboard:

A)  To a height that is at least the same as, but no higher than, the
previous use or structure,  unless the city ordinances allow or the city
consents to a higher structure; and

B)  To a height and angle to make it clearly visible to traffic on the
main traveled way of the street or highway on which the billboard is located;
and

2)      May install a sign face on the billboard that is at least the same size
as, but no larger than, the sign face on the billboard before its relocation; and

3)      Shall comply with the Utah outdoor advertising act,  Utah Code

Annotated title 72, chapter 7, part 5, to the extent applicable.

8. Relocation:

a. Correcting Mistakes:

1)      A billboard owner may relocate a billboard to correct a mistake in the
placement or erection of the billboard for which the city has previously issued
a permit, if the relocation is consistent with the intent of the permit.

2)      The city may deny a billboard owner's request to relocate a billboard
to correct a mistake in the placement or erection of the billboard if the

mistake resulted from an intentionally false or misleading statement by the
billboard owner in the application regarding the placement or erection of the
billboard.

b. Relocation To Commercial, Industrial Or Manufacturing Zones:

1)      A billboard owner may relocate a billboard into any commercial,
industrial or manufacturing zone within the city boundaries, if the relocated
billboard is:

A) Within two thousand six hundred forty feet ( 2,640') of its previous
location;
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B)  No closer than five hundred feet (500') from an off premises sign

existing on the same side of the street or highway; and

C)   The city and the billboard owner agree on a location that is
mutually acceptable.

2)      If a billboard owner relocates a billboard under this subsection, the

billboard owner:

A)  May erect the billboard:

i)  To a height that is at least the same as, but no higher than, the

previous use or structure, unless the city ordinances allow or the city
consents to a higher structure; and

ii)  To a height and angle to make it clearly visible to traffic on the
main traveled way of the street or highway on which the billboard is
located; and

B)  May install a sign face on the billboard that is at least the same
size as, but no larger than, the sign face on the billboard before its relocation;

and

C)  Shall comply with the Utah outdoor advertising act, Utah Code
Annotated title 72, chapter 7, part 5, to the extent applicable.

9. Eminent Domain: The city shall be considered to have initiated the acquisition of a
billboard structure by eminent domain if the city prevents a billboard owner from:

a. Rebuilding, maintaining, repairing or restoring a billboard structure that is
damaged by casualty, an act of God, or vandalism;

b. Relocating, rebuilding, or taking other measures to correct a mistake in the
placement or erection of a billboard for which the city has previously issued a permit, if the
proposed relocation, rebuilding or other measure is consistent with the intent of the permit;

C. Structurally modifying or upgrading a billboard; or

d. Relocating a billboard into any commercial, industrial or manufacturing zone
within the city boundaries, if the relocated billboard is:

1)      Within two thousand six hundred forty feet ( 2, 640') of its previous

location;

2)      No closer than five hundred feet ( 500') from an off premises sign

existing on the same side of the street or highway; and

3)      The city and the billboard owner cannot agree to a mutually
acceptable location within sixty ( 60) days after the billboard owner submits a
written request to relocate the billboard.

10.      Termination/Removal:

a. The city may terminate a billboard and associated property rights pursuant to
Utah Code Annotated section 10- 9a- 512, or its successor.
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b. Notwithstanding subsection D10a of this section, the city may remove any
billboard without compensating the billboard owner if:

1)      The development department or its designee determines:

A)   By clear and convincing evidence that the billboard owner
intentionally made a false or misleading statement in the billboard owner's
permit application regarding the placement or erection of the billboard; or

B)  By substantial evidence that the billboard:

i)  Is structurally unsafe;

ii)  is in an unreasonable state of repair; or

iii) Has been abandoned for at least twelve ( 12) months; and

2)      The city notifies the billboard owner in writing that:

A)  The billboard meets one or more of the conditions listed in
subsection D1 0b( 1) of this section;

B)  Upon written request, the billboard owner is entitled to a hearing
as set forth in subsection D11 of this section to explain why the billboard shall
not be removed;

C)  The billboard owner shall remedy the condition or conditions
within the time period set forth in subsection D10b(3) of this section; and

3)      The billboard owner fails to remedy the condition or conditions within:

A)  Ninety ( 90) calendar days after receipt of the city's written notice,
unless the city's intent to remove is because the billboard is structurally
unsafe; or

B)  If the billboard is structurally unsafe, ten ( 10) business days after
receipt of the city' s written notice or a longer period if necessary because of a
natural disaster; and

4)      Upon hearing or an opportunity for a hearing as provided in
subsection D11 of this section it is found:

A)   By clear and convincing evidence that the billboard owner
intentionally made a false or misleading statement in the billboard
owner's permit application regarding the placement or erection of the
billboard; or

B)  By substantial evidence that the billboard:

i) Is structurally unsafe;

ii) Is in an unreasonable state of repair; or

iii) Has been abandoned for at least twelve ( 12) months.
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11.      Hearing:

a. Within five ( 5) calendar days after receipt of the notice required by subsection
D10b(2) of this section, the billboard owner shall request in writing a hearing to explain why
the billboard should not be removed.

b. If no hearing is requested within the time provided in subsection D11a of this
section,  the city's findings under subsection D10b(4)  of this section shall be deemed

established, and the city shall be entitled to remove the billboard.

C. If a hearing is requested, the city shall schedule a hearing within five ( 5)
calendar days after receiving the written request.

d. The billboard owner shall have the burden of proving why the billboard
should not be removed.

e. The city shall not remove the billboard if none of the conditions in subsection
D10b(4) of this section have been met.

12.      Hearing Board: The city manager shall hear and decide all issues regarding the
removal of billboards in accordance with subsections D10b and D11 of this section or,

alternatively, may appoint one or more persons to hear such matters, with the advice and
consent of the city council. Whether as an individual or when constituted of more than one
person, the person or persons designated shall be designated as the hearing board.

13: :   ; Billboard-Signsgital Display)  In addition' to subse ,tions. D.1 13of,this section;
all billboard signs ( digital<displ'aV) shameet.the°.following standards. unless contrary to
the pro isions.of:applicable state or federal-law:

a New.: billboard signs  ( digital  .display). are limited to a -" double "sided`'

confi guration- fl,t one sign face or display 'area mounted on. opposite sides of the same
support structure so that both sign. faces-;are at he" same elevation and: are effectively
not visible at the same?time :from anv-.vantage point as::reasonatl=y determined by the
ci

b.       A°'billboard sign that°is converted-to a: billboard sign ( digital display) shall
not. b:  larger or` alley in. height; width or display area' than the' sign from which it Was
converted= The : Planning Commission may increase fhe height of the " sigri`' to .the
maximum allowed under section ' 12=3- 2 where the Planning Commission finds that
safety is a concern.  A single- faced sin may not be converted to a double faced' sign

c: Each reeectronic : display area capable of showing -a separate' electronic
message shall be considered to be a separate billboard with an electronic digital display
including those sharing the same support structure':

d.       The texf images and_graphics on' a billboard sign ( digital display)';shall be
static and complete

I.,

within themselves, : without continuation in "content to ' the next

image or message or to any other. sign. Serial messages that require multiple passes or
multiple signs to comprehend`the message are prohibited
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e All -text and ' images must be of a size and shape" to not cause drivers to

reduce speed or become unreasonably"distracted in order to comprehend 'the message.
The Gty's'` focus,:under this subsection shall be :the method ( in" terms of 16ter size and
other quartlfiable physical attributes) used to`convey a message :on a ! billboard sign
digital displays ratherthan""The content ofsuch Fmessage_

f A billboard sign Cdigitai display]" shall "not" inclade animation, full motion
video',,  a'shincj - scrolling, strobing ` racing," 6lmking changes m color; fade in or"fatle out
or" any other imitation =of movement or ,motion,  or :any other means not providing
constant illumination:

g:       The Transition : from ; one static display to another must be e: ectively
instantaneous with a twirl time not exceeding :'"25 second:

h.       Every"billboard" tgndiaitai ;display) shall be equipped with' a`mechanism
that" automatically controls ' the sign;s̀ display° period` at all times as provided m this
section Tire dirvell time for;each..messaae: on: a billboard signd aita'l display)°shat! beat
least eight seconds such fihat each :message shall be illuminated and' static for at' least
eight seconds":before. transifiion ngF;to:a-new static'"display:

billboard Sin   (digital " d spla"y) ""shall  . comply" with " the  .following
Ili,uminance requirements:

1)     " N6"billboard sign ( digital display) shall cause. illurriinance m excess
of three tennis L0.3)  foot: candle ; above ambJent` light" 'as -:measured
perpendicular tothe:billboard at:a distante..mYfeet."calculated asfo'llows

A) . The square root.of the product"of"1̀00 multiplied by ahe" sidn
face"area      ( in st7uare feet):

r= ar: exam le,=aif" the billboard sign digital "display)' s' electronic, sign<<face
measures 10 x 30''( 300

f j       

d6 feet); then..the "iAuminance` c̀aused by
such use could "not exceed.'three=tenths ( 0.32"f̀oot cand,I& above. ambient

light at a perpendicular" distance of 173 feet from the billboard sign
kdigltal" display) sign. face

y0 1.73

i Everbillboard sign ldigitaf display) shall .be equipped with"an automatic
dimmer control or other mechan"ism thatautomatically"controls the sign' s' illuminance as
provided above in direct"correlIatlon with natural, ambient light conditions at all times:

k A billboard sign ( digital display) may .not be illuminated, lit or operated
between 9. 00 p m and 7. 00 a. m. if it is oriented towards and located within 300 feet' of
any property zoned or occupied for a residential : use unless the message is an
emergency public safety warning oralert,-such as an `'Amber Alert."

153



I. The following certifications are' additional conditions of approval or
continuation of any billboard sign IdicibF display)':

1 1Nithm ten calendar. days after, a,: billboard sign ( digital display) is
first placed mto service a".written eertifcation" sha11 be submitted to ahe
city rd 66the-owner% plicant""that the tsign has::'been :tested' and- complies
with  " the'.  motion,   dwell times ' twirl"' time,   illurnin'ance and" aother

regui cements"of this.section':

Based on=coTaints "received; "or for"other reasonable cause, the

city mafrorn"time, to"time' require"the "owner`or operator` of a" billboard
sign ( dgital display) to provide within ten calendar""days after receipt of
the city's written request an updated written certification that the sign
has been: re- tested and fias` been repaired or modified, as' necessary; to
Co m ly`with the requirements of.tlis section.

The city %also " may," at `its" option," "from tirrre to` time,: verify -a
billboard ign ( digital display)' s compliance with the requirements` of this
section ` including bY-

5

measure

the sin's. illuminance and indirect alluminance... If ; he "city reasonably
de"termines that a hbil( boardesign ( digital display) is-;not m-"compliance with
such requirements then the owner or operator of the sign shall ycorrect
the non'corn liance-withfn:;ten"calendar}days after.wrtten nonce: from the

city, ..and" shall reirri"burse all of, the citys ..costs reasonably incurred" ìn
connectionlwith.such: determination:

m.      Any billboard a"ian ( digital dsplay)-not=conformingao the requirements of
this"section is=prohibited.

E.       Directional Signs:

1. Off premises private directional signs are permissible only in cases where, due to its
unusual location, a business is not easily seen from or is not located near a street.

2. Private directional signs shall contain only the name or logo of an establishment or
directions such as " parking", " drive-through" or" exit".

F.       Freeway Oriented Signs: Freeway oriented signs shall only be approved in conjunction with
an overall sign plan for a regional shopping center.

G.       Historic Monuments And Markers: Historic monuments and markers shall be constructed of

masonry or noncorrodible metal materials, or other materials as approved by the planning
commission.

H.       Home Occupation
Signs3:  

Advertising signs shall be limited to one unanimated,

nonilluminated wall sign for each dwelling. The sign shall be placed either in a window or on
the exterior wall on the front of the dwelling and shall not have an area greater than two ( 2)
square feet. Minimal mailbox identification is permitted.

I. Inflated Sign Displays:

1. Display Period: Inflated signs may be displayed for no longer than fourteen ( 14)

consecutive days per calendar quarter, and no longer than thirty( 30) days during a grand
opening.
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2. Safety: Inflated signs shall be placed upon and securely tethered to the ground and
shall be located in a manner that it shall not obstruct the use of public rights of way or
otherwise constitute a safety hazard. Flammable gases shall not be utilized for inflated signs.

J. Monument Signs:

1. Height: The height of a monument sign may vary depending on the grading of
landscaping upon which the sign is located. However, the combined height of the sign plus
any landscape berming shall not exceed eight feet ( 8') above the elevation of the nearest

sidewalk. The entire frontage of the site which the sign serves, not just the sign location,

must have berming incorporated into the landscape design.

2. Construction:  Monument signs in A,  BR- P,  P- 0,  M- P and P- F zones shall be

constructed of brick or masonry materials which match the buildings identified by the
monument sign, and shall be designed to be harmonious with the building architecture.

3. Copy Content: Copy of individual monument signs in A, BR- P, P- 0, M- P and P- F
zones shall consist only of the name and address of the occupant. Additional information
may be displayed in an electronic message sign or changeable copy sign.

K. Off Premises Development Signs:

1. Sign Density Interpretation: The density standard of one sign per one hundred ( 100)
residential units shall mean the following: One sign is allowed for a development with up to
one hundred ( 100) residential units; an additional sign is allowed for a development with
between one hundred one ( 101) and two hundred ( 200) residential units; a third sign is

allowed for a development with between two hundred one ( 201) and three hundred ( 300)
residential units, and so forth.

2. Illumination: Off premises construction or development signs shall not be illuminated.

L. Kiosk Signs:

1. Limited Purposes:  Sign panels on kiosks may be permitted for the purpose of
providing directional information to community facilities,   homebuilders,   residential

developments under construction and multi- family homebuilders,  developments and for
those subdivisions, planned residential developments and multi- family developments having
final recordation.

2. Location:

a. Kiosks shall be located only on private property;

b. Kiosks shall not be located in clear vision areas at intersections or driveways

and shall not obstruct sidewalks, roadways or other locations where the signs may pose a
hazard to motorists or pedestrians; and

C. Kiosks proposed on property adjacent to state roads shall comply with all
applicable state provisions governing the location and site development standards for such
advertising.

3. Construction And Materials:

a. Kiosks and sign panels shall be constructed of metal, fiberglass or rigid
plastic/vinyl materials;

b. Each kiosk frame shall be constructed of steel;
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C. The individual kiosk signs shall not exceed one foot ( 1') in height and four

feet (4') in width;

d. Kiosks shall not exceed twelve feet ( 12') in height and four feet six inches

4'6") in width;

e.       The minimum and maximum number of sign panels on each side of the kiosk
shall be at least two (2), but no more than seven (7) signs;

f. Kiosks shall be securely fastened to the ground;

g. Upon removal of a kiosk, the site shall be restored to its prior condition or better;

h. The header of the kiosks shall be painted with the city logo and all surfaces of the
sign and lettering shall be in colors approved by the city planner or his/her assignee;

i. Changeable copy,  internal illumination,  ground mounted lights,  overhead lights

exposed neon, pan channel letters, cabinet and painted signs are prohibited; and

j. All street improvements for the property on which the kiosk is located shall be
completed, including all curbs, gutters and sidewalks.

M.       Pole Signs: Notwithstanding the density standards for pole signs listed in section 12- 3- 2 of
this chapter, the owner or lessee of a pad site contained within a nonresidential development
for which a sign development plan has been approved, shall not be permitted to have a pole

sign upon the pad site solely by reason of the frontage, unless the pole sign was approved
as part of the sign development plan. Pole signs shall be located as close to the midpoint of
a lot or development as possible.

N.       Temporary Signs:

1. All temporary signs shall be securely attached to a building or to the ground.

2. There shall be no specific spacing requirement between freestanding temporary
signs and other temporary or permanent signs. However, signs shall be placed as far apart
as possible in order to provide equal visibility for all signs. Signs shall not be placed so as to
block the view of or obscure another sign.

3. Except for the signs permitted by subsection P of this section, no sign shall be
located within a street right of way or within clear vision areas at intersections of streets or
intersections of streets and driveways.

O.       Promotional Signs:

1. Portable Signs Not Included: Promotional signs do not include portable signs.

2. Display Period: A temporary sign permit may be issued for promotional signage and
is valid for a period not to exceed thirty ( 30) consecutive calendar days. However, no such
permit may be issued for the same property or business more than four (4) times during any
calendar year or for longer than sixty ( 60)  consecutive days within the first year of a

business' s grand opening. A minimum of fourteen ( 14) days shall elapse between each

display period.

3. Searchlights: Searchlights shall be directed upward at an angle of at least forty five
degrees (45°) and operated only between dusk and eleven fifty nine o' clock ( 11: 59) P. M.
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4. Promotional Signs In P- 0 Zones: The use of a promotional sign in P- 0 zones shall

be limited to one promotional sign at any given time regardless of the number of businesses
occupying the building on the individual parcel.

P. Use Of Temporary Signs During Periods Of Major Street Construction:

1. During times of major street construction along arterial and collector roads,
temporary, portable signs may be placed in the public right of way to mark points of ingress
and egress. Such signs may include the messages ' Business Access Only" or " Open For
Business". The temporary sign may also include an arrow directing patrons to a specific
driveway or alternate entrance and/or the name or logo of the business.

2.       The maximum display period for temporary signs used during periods of major street
construction shall be for a period not to exceed sixty  ( 60)  days beyond substantial

completion of construction. The starting date for display of a temporary sign shall correlate
with the commencement date of major street construction.

3. Businesses may qualify for these exceptions if the said business is:

a. Materially impacted by major street construction.

b. Located on an arterial or collector right of way.

C. Located within a half mile radius of the boundary  ( limits)  of street

construction.

4.       A temporary sign displayed during periods of major street construction shall not
obstruct the use of a public right of way, impede regular street construction work, obstruct a
clear vision area of a street intersection, and/ or create a direct or indirect safety hazard to
pedestrians or vehicles.

5.       The maximum number of temporary signs used during periods of major street
construction shall be limited to one temporary double sided sign per business.

6.       The size, height, density and spacing of a temporary sign used during periods of
major street construction shall be the same as directional signs,  section 12- 3- 2 o f this
chapter. The location of such a sign shall not extend beyond the frontage of the property that

is affected by construction or beyond the nearest accessible driveway.

7.       All signs shall be securely anchored to the ground.

The boundary and scope of impact will be approved by city council after a recommendation
from city staff.

Q.       Wall Signs In BR-P, P- 0 Zones: Wall signs in BR- P and P- 0 zones shall consist only of the
name of the occupant of the building.

R.       Neighborhood Entryway Signs:

1. Subdivisions or planned residential developments of less than five (5) acres with final

approval may not utilize a " neighborhood entryway sign", as defined in section 12- 1- 4 of this

title, but may utilize one monument sign per entrance.

2. Subdivisions or planned residential developments of five ( 5) or more acres with final
approval may utilize " neighborhood entryway signs", as defined in section 12- 1- 4 of this title,

or monument signs. However, the use of neighborhood entry signs shall prohibit the use of
monument signs, and the use of monument signs shall prohibit the use of neighborhood

entry signs.
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3. If neighborhood entryway signs are utilized, the maximum number of signs on each
side of an entry point shall be one sign.

4. If monument signs are utilized, the maximum number of signs on each side of an

entry point shall be one single sided monument sign. A double sided monument sign is
permitted on only one side of the entrance or in a center median.

5. All neighborhood entryway and monument signs shall be architecturally compatible
with on site signs, structures and streetscape walls.

6. All planned residential developments shall incorporate landscaping into the signage
and obtain planning commission approval of it in the planned residential development plan
approved by the planning commission.

7. Changeable copy, internal illumination, exposed neon, pan channel letters, cabinet
and painted signs are prohibited.

S.       Changeable Copy Signs In P- O Zones: Changeable copy signs will only be allowed to be
placed in monument or pole signs within the P- O zone district. ( 2001 Code §§ 89- 6- 502, 89-

6- 1108; amd. 2009 Code; Ord. 11- 10, 4- 6-2011; Ord. 12- 07, 4-4-2012; Ord. 13- 17, 4-24-

2013, Ord 14W__, 06 11- 2014)

13- 17- 2: TYPES OF SIGNS PERMITTED IN ZONING DISTRICTS:

The following table lists the sign types that are allowed in each zoning district. Signs identified as
permitted" ( P) are allowed by right. Signs identified as " conditional" ( C) must be approved by the

planning commission pursuant to the standards and procedures for conditional uses set forth in
chapter 7,  article E of this title.  All permitted and conditional use signs shall comply with all
applicable requirements of this title and title 12 of this code. Blank spaces in the table indicate that a
particular sign is not allowed in the zone.

Zoning District'

A R R-   R R R-   R PR PC I P-   BR C C SC SC SC M M- . M P

1 2 3 R E M I D O P  ' G M   ; - 1 2 3 P 1 2 F

Sign Type

A-frame P P P P
i......     ...........   

F ......_...   

Animated C C C C C C C C

Awning P P P P P P P P

t

Bench P P P P P P P P P P P P P

Billboard C C l C C
z

sign, digital

dis la'       4_`

Billboard C C C C

sign, non-

digital 3

dis la

Changeable P P P P P P P P P P P P '--
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copy

Directional P P P P P P P P P P P P P j P P P P P  _ P P

Directory P P P P P P P P P P P P P  '

Electronic/ L P P P P P P P P P P P P

ED j

Freeway C

oriented

Historic P P P P P P  ' P P P P P P P j P P P P P P P

markers

Inflated P P P P P

display j

Kiosk A A A A A A A f AC AC I AC AC AC ' AC ; AC AC AC AAA A A 

C C C C  : C C C C C C C

Monument 4 A A A A A A t A AC P P P P P P P P P P P y P

feet or less I C C C C C C  ; C

in height

Monument A P   - P-   P P P    ° P.    P P     _   _ P__.  P P

over 4 feet C i
in height

Nameplate P P P P P P
3

P P P P P P P   ` P P P P P P P

i
Neighborho P P P P P P P P

od entryway
k I

Neighborho P P P P P P P P

od entryway
F

r

monument

Off A A A A A A E A  ? P P P P P P P P P P P P

premises C C C C C C C

developmen

t

Pole P P P P P A

C

Pylon, major P

Pylon, minor P v`

Sculptured AC ' AC AC AC AC > AC AC AC A A A

C C C
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Suspended AC P P P P P
p

Temporary P P P`  P P P P P P P

promotional

Y _,.._      .,       

Village AC'   AC
i 3

center

advertiseme

nt sign

Wall A
I P P P P  .,  P   _.. P P P P  ,._ P

C I

za    . c,  i.'.:u::  ... M..., K: f ;....,_.. krs -:... e  .` Sf,,,.sv, fi. i'e9..,,::«&: n ".,..

Notes:

1. See section 12- 3- 4 of this code for sign regulations in the city center (CC) and west side planning
area (WSPA) zones. See section 12- 3- 5 of this code for sign regulations in the transit station overlay
district( TSOD).

2. See section 12- 3- 3 of this code for exceptions/qualifications.

3. Village center advertisement signs may be approved by the planning commission and city council
through the development plan process, and through the site plan process. Following completion of
the plan and plat approval processes, any new or replacement village center advertisement signs
shall be subject to administrative conditional permit application and approval.

2001 Code § 89-6- 1106; amd. 2009 Code; Ord. 10- 20, 7-28- 2010; Ord. 13-04, 2- 27-2013; Ord 14=
rA6 11=20,14;)
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Legal Review—Date/Initial:' 131 11 l

TextTormat Datchnitial: 

Dept. ReviewDate Wtial:

Adopted:  _-_- 2014 Effective:

THE CITY OF WEST JORDAN, UTAH
A Municipal Corporation

ORDINANCE NO. 14- ; L 2
DIGITAL DISPLAY BILLBOARDS]

AN ORDINANCE AMENDING TITLE 12, " SIGN REGULATIONS"

AND TITLE 13, " ZONING REGULATIONS."

WHEREAS, the City of West Jordan adopted a City Code in 2009, for the purpose of
carrying into effect and discharging all powers and duties conferred by law upon the city and its
officers, employees and inhabitants, and to provide for the safety, preserve the health, promote

the prosperity, improve the morals, peace, good order, comfort and convenience of the city and
its inhabitants, and to protect property in the city; and

WHEREAS, the West Jordan City Council finds and determines that the purpose of the
2009 City Code, and the public health and welfare, will best be reached by the adoption of the
following amendments to Title 12, Chapter 1 and 3 and Title 13, Chapter 17 of the 2009 City
Code.

NOW THEREFORE, IT IS ORDAINED AND ADOPTED BY THE CITY COUNCIL OF THE
CITY OF WEST JORDAN, UTAH:

Section 1.      Title 12, Chapter 1, Section 4 of the 2009 City Code shall hereafter read as
follows:

12- 1- 4: DEFINITIONS:

In this title, the terms, phrases, words and their derivatives shall have the meaning as stated and
defined in this title, unless the context indicates a contrary meaning. Terms defined in title 14 of
this code, the city subdivision ordinance, and title 13 of this code, the city zoning ordinance,
shall have the same meaning when used in this title.

A-FRAME SIGN: A freestanding, permanently permitted portable sign usually constructed of
two (2) separate sign faces attached at the top.

ABANDONED SIGN: A sign that is left on property for a period of time in excess of forty five
45) calendar days after the business or use that it advertises has moved to another location or

ceased doing business.

ANIMATED SIGN: A sign with parts or sections having physical movement or revolution up or
down, around, or sideways that changes at intervals of less than 60 seconds, but not including
time and temperature signs or electronic message centers.

AWNING SIGN: A sign constructed of a framework that is mounted to a building or canopy.
The framework is usually covered with a light fabric that may be translucent. The awning cover
may contain advertising or identifying copy,  graphics or design and may be backlighted.
Awnings used strictly as protective structures for windows and doors and having no sign copy or
design are not signs and may display the building address only.
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BACKLIGHTED SIGN: A sign with the light source positioned inside or behind the sign face,

such as behind raised letters and awnings or inside sign cabinets, the lighting source of which is
not itself visible to the observer.

BANNER: Any cloth, bunting, plastic, paper or similar material used for temporary advertising
which is attached to or appended from a building.

BENCH SIGN: A sign that is applied to the back of a bench located at a bus stop designated by
the Utah transit authority.

BILLBOARD OWNER: The owner of a billboard in the city of West Jordan.

BILLBOARD SIGN:   A billboard sign ( digital display) and/ or a billboard sign ( non digital

display) as the context may require.

BILLBOARD SIGN ( Digital Display): A freestanding ground sign with a changing digitally
created and electronically controlled message face designed or intended to direct attention to a
maximum of six ( 6) businesses, products or services, during any five consecutive minutes of
image change, which products or services are not sold, offered or existing on the property where
the billboard is located. A billboard sign shall have no more than two (2) message display faces,
which must be back to back. Billboard sign structures with two ( 2) or more faces side by side, or

one on top of the other, are prohibited.

BILLBOARD SIGN ( Non Digital Display): A freestanding ground sign designed or intended to
direct attention to a maximum of two ( 2) businesses, products or services that are not sold,

offered or existing on the property where the billboard is located. A billboard sign shall have no
more than two (2) message display faces, which must be back to back. Billboard sign structures
with two (2) or more faces side by side, or one on top of the other, are prohibited.

CHANGEABLE COPY SIGN: A sign, other than a billboard sign, on which the text or copy is
changed manually or electronically.

CLEAR VISION ZONE:  Corner areas at intersecting streets and driveways in which
unobstructed vision of motor vehicle operators is maintained and which are subject to the

limitations set forth in section 13- 8- 4 of this code.

CONFORMING SIGN: A sign that meets all provisions of this title.

CONSTRUCTION SIGN: A sign, on premises or off premises, which directs to, identifies or

describes the development or construction of, a use, building or buildings which are planned or
currently under way, located within the city boundaries.

CONVERT:  " Converted" and " conversion refers to any billboard sign face that is changed from
its existing, non-digital or non-electronic display to an electronic display sign. Any existing
billboard sign( non digital display) that is remodeled, repaired, or maintained in such a way as to
become a billboard sign (digital display), in whole or in part, shall be considered a conversion to

a billboard sign ( digital display).
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COPY: The wording on the display surface of a sign.

DIRECTIONAL SIGN: A sign limited to directional messages such as one way, entrance and
exit, and have no advertising copy.

DIRECTORY SIGN: A variation of a monument or wall sign on which the names and locations

of occupants or the use of a building or property are identified, but which does not include any
advertising message.

DWELL TIME: The time that text, images and graphics on a billboard with an digital display
remains static before changing to a different text, images or graphics on a subsequent sign face.

ELECTRONIC MESSAGE SIGN: A display consisting of an array of light sources, panels or
disks that are electronically activated.

EXTENDING SIGN: A sign that projects more than twenty four inches (24") from a wall.

FREESTANDING SIGN: A sign that is self-supported by poles, pylons or other structural
supports mounted in the ground.

FREEWAY ORIENTED SIGN: An on premises sign located on a regional commercial SC- 3 site

which is adjacent to a limited access highway or freeway.

ILLEGAL SIGN:  Any sign that violates any of the city of West Jordan ordinances, or is
determined to not be a conforming sign.

ILLUMINANCE: The amount of light falling on an object or the measurement of such light.

ILLUMINATED OR LIGHTED SIGN: A sign equipped with artificial lighting devices for the

purpose of improving the sign' s visibility.

ILLUMINATION: Illumination or " illuminated" means a source of any artificial or reflected

light, either directly from a source of light incorporated in, or indirectly from an artificial source,
so shielded that no direct illumination from it is visible elsewhere than on and in the immediate

vicinity of the sign.

INDIRECT ILLUMINATION: A light source not seen directly.

INFLATED SIGN: Any advertising device that is supported by heated or forced air or lighter
than air gases.

KIOSK SIGN:  A structure with four ( 4) sides or less upon which a subdivision, planned

residential development, homebuilder, multi- family development or public service sign panel
may be mounted.

LOW MAINTENANCE SIGN: A sign composed of sign materials that do not require frequent

replacement, painting or refurbishing as a result of exposure to the elements.
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MAINTENANCE: To repair, refurbish, repaint or otherwise keep an existing billboard and its
structure safe and in a state suitable for use, including signs destroyed or damaged by vandalism,
an act of God, or casualty.

MAJOR PYLON SIGN: A freestanding sign, not more than twenty five feet ( 25') in height,

supported by a single column having a width that is twenty five percent ( 25%) or more of the

width of the sign.

MAJOR STREET CONSTRUCTION: The repair or reconstruction of a street where access to
adjacent properties is restricted for more than seven( 7) consecutive days.

MINOR PYLON SIGN: A freestanding sign, not more than twelve feet ( 12') in height, which is

supported by a single column having a width that is twenty five percent ( 25%) or more of the

width of the sign.

MONUMENT SIGN:  A freestanding identification,  advertising or business sign which is
supported by a pole or base having a combined width greater than two feet ( 2') which is mounted
permanently in the ground.

NAMEPLATE SIGN: A wall sign indicating the name and/ or occupation of a person or persons
residing on the premises or legally occupying the premises, or indicating a home occupation
legally existing on the premises.

NEIGHBORHOOD ENTRYWAY SIGN: A permanent sign used to identify the main entrance
of a neighborhood located on collector and arterial streets, which is incorporated into an
approved wall or fence.

NONCOMMERCIAL SIGN: Any sign that does not do any of the following:

A.       Advertise or promote, directly or indirectly, a product or service for profit or for a
business purpose; or

B.       Directly or indirectly propose a commercial transaction.

OFF PREMISES SIGN: A sign indicating the availability of goods or services at a location other
than the location of the sign.

ON PREMISES SIGN: A sign located on the property that it serves.

PEDESTAL SIGN: A portable sign supported by a column or columns and a base.

POLE SIGN: A freestanding sign which is supported by a pole or poles mounted permanently to
the ground.

PORTABLE READER SIGN: A reader sign that is mounted on a portable framework and

intended for temporary use.
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PORTABLE SIGN: Any sign which is prominently displayed to identify, advertise, direct or
promote any person, product, company, entity or service, and which is movable in nature such as
A-frames, pedestal, signs on vehicles, banners attached to freestanding poles, or similar signs
which are not permanently installed in the ground.

PROJECTING SIGN: A sign that is attached to and projects from a building, pole or other
support.

PROMOTIONAL SIGN:  A temporary device such as banners,  streamers,  flags,  balloons,

pennants, searchlights and inflated signs.

READER SIGN: A changeable copy display that allows for the manual or electrical changing of
the copy or text.

ROOF SIGN: A sign which is supported wholly or in part by and which projects over a roof.

SCULPTURED SIGN: A freeform or three- dimensional sign that has a depth greater than two
feet (T).

SIGN: Materials placed or constructed, or light projected, that: a) conveys a message or image;
and b) is used to inform or attract the attention of the public. Some examples of " signs" are

materials or lights meeting the definition of the preceding sentence and which are commonly
referred to as signs, placards, A-boards, posters, billboards, murals, diagrams, banners, flags or
projected slides, images or holograms, and also includes the structure, supports, lighting system
attachments and other features of the " sign". The scope of the term " sign" does not depend on the

content of the message or image conveyed.

SIGN ALTERATION: The changing or rearranging of any structural part, sign face, enclosure,
lighting, coloring, copy ( except on reader signs), graphics, component, or location of a sign.

SIGN AREA: The portion of a sign used for display purposes, excluding the frame and supports.
Only one side of a double faced sign ( covering the same subject) shall be used for computing the
sign area when the signs are parallel ( no greater than 2 feet apart) or diverge from a common
edge by an angle not greater than thirty degrees (

300). 

For signs that do not have defined display
areas, " sign area" shall be the area of the smallest rectangle or square that will frame the display.

SIGN CLEARANCE: The height of the lower edge of the face of a freestanding sign from the
finished grade.

SIGN DENSITY: The concentration of signs in a given area, frontage, district or lot. " Density",

as used in this title, will usually be defined in terms of numbers of signs per lot or frontage.

SIGN DESIGN: The form, features, colors and overall appearance of a sign structure.

SIGN DEVELOPMENT PLAN:  A comprehensive plan for all signs proposed for a

development, and may include a combination of site plans, architectural elevations and written
specifications which illustrate and describe proposed location,  height,  design,  colors and

materials for such signs.
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SIGN HEIGHT: The height of a sign measured from the elevation of the nearest sidewalk or, if
there is no sidewalk, from the nearest curb or, if there is no curb, from the elevation of the

nearest street paving surface.

SIGN LOCATION: The position on a property where a sign is to be placed.

SIGN SEPARATION: The horizontal distance between signs measured parallel with the street or

curb.

SIGN SETBACK: The horizontal distance between the property line ( front or side) and the
closest edge of the sign structure.

SNIPE SIGN: A sign for which a permit has not been obtained which is attached to a public

utility pole, service pole, supports for another sign, fences, trees, etc.

STRUCTURAL MODIFICATION: Any change other than incidental repairs that would prolong
the life of the supporting members of the sign.

STRUCTURALLY MODIFY: As to a billboard sign, does not mean to convert the billboard

sign.

SUSPENDED SIGN: A sign that overhangs a pedestrian walkway beneath a canopy, eave or
awning.

TEMPORARY SIGN: Any sign intended to be displayed for a definite period of time. Examples
of temporary signs include, but are not limited to, most noncommercial signs, A-frame signs,
balloons, banners, garage/yard sale signs, real estate signs, or special event signs.

TWIRL TIME: The time that it takes for static text, images and graphics on a billboard with an

digital display to change to a different text, images or graphics on a subsequent sign face.

UPGRADE: As to a billboard sign, does not mean to convert a billboard sign ( non digital

display) to a billboard sign (digital display).

VEHICLE SIGN: A sign or advertising device that is attached to, painted on, placed upon, or
supported by any truck,  trailer,  boat,  other vehicle or portable structure conspicuously or
regularly parked on or off premises expressly to attract attention to a business, product or
promotion. This definition does not apply to signs or lettering on public transit vehicles, taxis or
company vehicles operating during the normal course of business or parked in a legally
designated on site parking space at the location of the company owning the vehicle.

VILLAGE CENTER ADVERTISEMENT SIGN:  Pedestrian oriented signage located on a

building facade and/ or incorporated into the architecture of a building;   displaying
noncommercial content or advertising businesses, events, and other uses located within the same
master planned development or environs.
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WALL SIGN: A sign that is painted on or affixed to a building wall and projects less than six
inches ( 6") from the wall. (2001 Code §§ 89- 1- 203, 89- 6- 1104; amd. 2009 Code; Ord. 10- 20, 7-

28- 2010; Ord. 12- 07, 4-4-2012; Ord. 13- 04, 2- 27-2013; Ord. 13- 17, 4-24- 2013; Ord. 14-_, 06-

11- 2014)

Section 2.      Title 12, Chapter 3, Section 3 of the 2009 City Code shall hereafter read as
follows:

12- 3- 3: EXCEPTIONS AND QUALIFICATIONS FOR SPECIFIC SIGN TYPES:

A.       A-Frame Signs: The use of A-frame signs is limited to areas of high volume pedestrian
traffic and is limited to normal business hours. A-frame signs shall be stored indoors at

all other times. A-frame signs shall not be used outdoors when high wind or heavy snow
conditions exist.

B.       Awning Signs: Awning signs may be displayed, if striping of not more than one color
including black and white) is used, and the background shall not be considered design

space. Awnings placed on canopies or marquees are exempted from the twenty five
percent (25%) limitation specified in section 12- 3- 2 of this chapter, but shall not exceed

five feet( 5') in height.

C.       Bus Bench Signs And Bus Shelter Signs
2:

1.       Placement: Only one double sided sign is permitted in a bus shelter. This sign
shall be placed inside the shelter and shall be securely attached to the opposite wall of the
shelter that faces oncoming traffic.

2.       On Benches Prohibited: Signs shall not be placed on benches located inside bus
shelters.

3.       Insurance:  For any bus bench or bus shelter sign,  the company or person
responsible for the bus bench or shelter sign shall enter into an agreement with the city,
which must be approved by the city attorney. This agreement will require, among other
things, that the company or person responsible for the bus bench or bus shelter sign
provide to the city proof of liability insurance in the minimum amount of one million
dollars ($ 1, 000, 000. 00), name the city as an additional insured, and indemnify and hold
harmless the city from any and all injuries and defense costs arising from the placement
or use of the bus bench or bus shelter sign.

4.       Sign Permit Required: A sign permit shall be required for each bus bench sign and

bus shelter sign, and all applications for a sign permit must include the following:

a. Written approval from the property owner of the proposed location for the
bus bench/ shelter sign is required and shall be submitted with the sign permit application.
This approval shall be required whether the bench or shelter is to be located on private

property or within an adjacent street right of way;

b.       A letter of approval from the Utah transit authority;
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C. A fee, in an amount established by resolution of the city council. The
permit shall be valid for one calendar year. A change in the text of the sign on the bus

bench/shelter sign or a substitution of benches shall not require the issuance of a new

permit or the payment of an additional fee, if the bench/ shelter is placed in the same

location as originally permitted;

d.       A signed contract with the city for each bus bench or bus shelter sign
located on public property; and

e. Include a site plan, vicinity map and specifications for bus bench and
shelters, as well as any improvements needed for the particular site.

5. Approval: Once an applicant has obtained approval for the location of the bus

bench/shelter sign, the approval shall continue as long as the permit is maintained or until
the property owner withdraws the approval in writing.

D.       Billboard Signs:

1. Compliance With Law:  Unless expressly provided otherwise,  the erection,

construction, reconstruction,  location, relocation, placement, replacement, restoration,

extension, enlargement, alteration, modification, upgrade, repair and maintenance of a

billboard must comply with this title, title 13 of this code, and applicable state law.

2. Location: Billboard signs shall only be located on lots or parcels adjacent to
streets that are adjacent to arterial streets as identified on the future roadway network map
in the West Jordan master transportation plan, including Airport Road, Old Bingham
Highway, New Bingham Highway and Bangerter Highway.   Billboards shall not be

allowed along the Mountain View Corridor.

3.       Density: A billboard shall be considered a sign for the purpose of density on lots
or parcels of land that qualify for a sign, except that if the billboard was located on the lot
pursuant to a bona fide lease agreement with a third party prior to the installation of the
pole sign, the billboard may remain upon the lot as a nonconforming billboard.

4.       Residential,  Mixed Use  ( Residential,  Commercial,  Office),  Or Mixed Use

Overlay Zone Prohibition: A billboard shall not be located within a residential zone or
within a two hundred fifty foot ( 250') radius from a residential zone, except billboard

signs along Bangerter Highway which shall not be located within a one hundred fifty foot
150') radius of a residential zone. A billboard sign ( digital display) shall not be located

closer than five hundred feet ( 500') from any residential zoning district boundary.   A

billboard sign shall not be located within any mixed use or mixed use overlay zone,
regardless of the underlying zoning classification.   The minimum separation between

billboard signs ( digital display)  and any other billboard sign shall be one thousand,
twelve hundred and fifty feet ( 1250'). The separation distance may be reduced where the
Planning Commission finds that there are extenuating circumstances that justify a
reduction in the separation requirement such as reducing the negative effects of ambient
lighting or visual impacts on adjoining uses or mitigating safety concerns.  In no case

shall the minimum separation between billboards be less than seven hundred-fifty feet
750').
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5.       Numerical Limit: The sum total of all conforming and nonconforming billboards
in the city shall not exceed fourteen ( 14). Up to seven ( 7) of the fourteen ( 14) total

billboards shall be located to the east of Bangerter Highway and up to seven ( 7) shall be
located to the west of Bangerter Highway. Signs on lots or parcels directly adjacent to
either side of Bangerter Highway can be counted toward the limit of seven ( 7) for either
side of Bangerter Highway.

6.       Expiration And Revocation:

a. The standards and requirements for revoking a conditional use permit set
forth in section 13- 7E- 10 of this code shall not apply to this section. Whether conforming
or nonconforming, a billboard and associated rights shall be terminated only pursuant to
the provisions of this section and applicable state law.

b.       If a billboard is conforming, any time after five (5) years from the date the
billboard was approved, the planning commission may reevaluate the conditional use for
the billboard to determine if conditions under which the permit was issued have changed

and necessitates the revocation of the permit.  Conditions shall be deemed to have

changed if any of the following has occurred:

1)      The owner of the billboard has failed to keep the lot where the
billboard is located free of weeds and litter;

2)      The owner of the billboard has failed to maintain the billboard in a

safe condition, including, but not limited to, maintaining the billboard's
borders, trims, faces, and its weight bearing and bracing structures; or

3)      Conditions included with the approval of the conditional use

permit are not being met.

7.       Repair, Rebuild, Restore, Modification:

a. A billboard owner may rebuild, maintain, repair or restore a billboard
structure if it is damaged by casualty, an act of God, or vandalized.

b. 1)      A billboard owner may rebuild or take other measures to correct a
mistake in the placement or erection of a billboard for which the city has
previously issued a permit, if the proposed rebuilding or other measure is
consistent with the intent of the permit.

2)      The city may deny a billboard owner' s request to rebuild a
billboard or take other measures to correct a mistake in the placement or

erection of the billboard if the mistake resulted from an intentionally false
or misleading statement by the billboard owner in the application
regarding the placement or erection of the billboard.

C. A nonconforming billboard shall not be rebuilt or replaced by anyone
other than the billboard owner.

d.       A billboard owner may structurally modify or upgrade a billboard. If a
billboard owner structurally modifies or upgrades a billboard, the billboard owner:
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1)      May erect the billboard:

A)  To a height that is at least the same as, but no higher than, the

previous use or structure, unless the city ordinances allow or the city
consents to a higher structure; and

B)  To a height and angle to make it clearly visible to traffic on
the main traveled way of the street or highway on which the billboard is
located; and

2)      May install a sign face on the billboard that is at least the same size
as, but no larger than, the sign face on the billboard before its relocation;

and

3)      Shall comply with the Utah outdoor advertising act, Utah Code
Annotated title 72, chapter 7, part 5, to the extent applicable.

8.       Relocation:

a. Correcting Mistakes:

1)      A billboard owner may relocate a billboard to correct a mistake in
the placement or erection of the billboard for which the city has previously
issued a permit, if the relocation is consistent with the intent of the permit.

2)      The city may deny a billboard owner's request to relocate a
billboard to correct a mistake in the placement or erection of the billboard

if the mistake resulted from an intentionally false or misleading statement
by the billboard owner in the application regarding the placement or
erection of the billboard.

b.       Relocation To Commercial, Industrial Or Manufacturing Zones:

1)      A billboard owner may relocate a billboard into any commercial,
industrial or manufacturing zone within the city boundaries,  if the

relocated billboard is:

A)   Within two thousand six hundred forty feet ( 2, 640') of its

previous location;

B)  No closer than five hundred feet ( 500') from an off premises

sign existing on the same side of the street or highway; and

C)  The city and the billboard owner agree on a location that is
mutually acceptable.

2)      If a billboard owner relocates a billboard under this subsection, the

billboard owner:
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A) May erect the billboard:

i)  To a height that is at least the same as, but no higher than, the

previous use or structure, unless the city ordinances allow or the

city consents to a higher structure; and

ii) To a height and angle to make it clearly visible to traffic on the
main traveled way of the street or highway on which the billboard
is located; and

B) May install a sign face on the billboard that is at least the same
size as, but no larger than,  the sign face on the billboard before its

relocation; and

C)  Shall comply with the Utah outdoor advertising act, Utah
Code Annotated title 72, chapter 7, part 5, to the extent applicable.

9. Eminent Domain: The city shall be considered to have initiated the acquisition of
a billboard structure by eminent domain if the city prevents a billboard owner from:

a. Rebuilding, maintaining, repairing or restoring a billboard structure that is
damaged by casualty, an act of God, or vandalism;

b.       Relocating, rebuilding, or taking other measures to correct a mistake in the
placement or erection of a billboard for which the city has previously issued a permit, if
the proposed relocation, rebuilding or other measure is consistent with the intent of the
permit;

C. Structurally modifying or upgrading a billboard; or

d.       Relocating a billboard into any commercial, industrial or manufacturing
zone within the city boundaries, if the relocated billboard is:

1)      Within two thousand six hundred forty feet ( 2, 640') of its previous

location;

2)      No closer than five hundred feet ( 500') from an off premises sign

existing on the same side of the street or highway; and

3)      The city and the billboard owner cannot agree to a mutually
acceptable location within sixty  ( 60)  days after the billboard owner

submits a written request to relocate the billboard.

10.      Termination/Removal:

a. The city may terminate a billboard and associated property rights pursuant
to Utah Code Annotated section 10- 9a-512, or its successor.

b.       Notwithstanding subsection D l Oa of this section, the city may remove any
billboard without compensating the billboard owner if:
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1)      The development department or its designee determines:

A)  By clear and convincing evidence that the billboard owner
intentionally made a false or misleading statement in the billboard owner's
permit application regarding the placement or erection of the billboard; or

B) By substantial evidence that the billboard:

i)  Is structurally unsafe;

ii)  Is in an unreasonable state of repair; or

iii) Has been abandoned for at least twelve ( 12) months; and

2)      The city notifies the billboard owner in writing that:

A)  The billboard meets one or more of the conditions listed in

subsection D 1 Ob( 1) of this section;

B)  Upon written request, the billboard owner is entitled to a

hearing as set forth in subsection D 11 of this section to explain why the
billboard shall not be removed;

C)  The billboard owner shall remedy the condition or conditions
within the time period set forth in subsection D1Ob( 3) of this section; and

3)      The billboard owner fails to remedy the condition or conditions
within:

A)  Ninety ( 90) calendar days after receipt of the city's written
notice,  unless the city's intent to remove is because the billboard is
structurally unsafe; or

B)  If the billboard is structurally unsafe, ten ( 10) business days

after receipt of the city' s written notice or a longer period if necessary
because of a natural disaster; and

4)      Upon hearing or an opportunity for a hearing as provided in
subsection D 11 of this section it is found:

A)  By clear and convincing evidence that the billboard owner
intentionally made a false or misleading statement in the billboard
owner' s permit application regarding the placement or erection of
the billboard; or

B) By substantial evidence that the billboard:

i) Is structurally unsafe;
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ii) Is in an unreasonable state of repair; or

iii) Has been abandoned for at least twelve ( 12) months.

11.      Hearing:

a. Within five  ( 5)  calendar days after receipt of the notice required by
subsection DI Ob( 2) of this section, the billboard owner shall request in writing a hearing
to explain why the billboard should not be removed.

b.       If no hearing is requested within the time provided in subsection D I 1 a of
this section, the city's findings under subsection D10b(4) of this section shall be deemed
established, and the city shall be entitled to remove the billboard.

C. If a hearing is requested, the city shall schedule a hearing within five ( 5)
calendar days after receiving the written request.

d.       The billboard owner shall have the burden of proving why the billboard
should not be removed.

e. The city shall not remove the billboard if none of the conditions in
subsection D 1 Ob( 4) of this section have been met.

12.      Hearing Board: The city manager shall hear and decide all issues regarding the
removal of billboards in accordance with subsections D 1 Ob and D 11 of this section or,

alternatively, may appoint one or more persons to hear such matters, with the advice and
consent of the city council. Whether as an individual or when constituted of more than
one person, the person or persons designated shall be designated as the hearing board.

13.      Billboard Signs  ( Digital Display):  In addition to subsections D. 1- 13 of this

section, all billboard signs ( digital display) shall meet the following standards unless
contrary to the provisions of applicable state or federal law:

a.       New billboard signs ( digital display)  are limited to a  " double sided"

configuration ( i. e. one sign face or display area mounted on opposite sides of the same
support structure so that both sign faces are at the same elevation and are effectively not

visible at the same time from any vantage point as reasonably determined by the city).

b.       A billboard sign that is converted to a billboard sign( digital display) shall
not be larger or taller in height, width or display area than the sign from which it was
converted The Planning Commission may increase the height of the sign to the maximum
allowed under section 12- 3- 2 where the Planning Commission finds that safety is a
concern.  A single- faced sign may not be converted to a double faced sign.

C.       Each electronic display area capable of showing a separate electronic
message shall be considered to be a separate billboard with an electronic digital display

including those sharing the same support structure.

d.       The text, images and graphics on a billboard sign ( digital display) shall be
static and complete within themselves, without continuation in content to the next image

174



or message or to any other sign. Serial messages that require multiple passes or multiple
signs to comprehend the message are prohibited.

e. All text and images must be of a size and shape to not cause drivers to

reduce speed or become unreasonably distracted in order to comprehend the message.
The City' s focus under this subsection shall be the method ( in terms of letter size and
other quantifiable physical attributes) used to convey a message on a billboard sign
digital display) rather than the content of such message.

f. A billboard sign ( digital display) shall not include animation, full motion
video, flashing, scrolling, strobing, racing, blinking, changes in color, fade in or fade out
or any other imitation of movement or motion, or any other means not providing constant
illumination.

g. The transition from one static display to another must be effectively
instantaneous, with a twirl time not exceeding . 25 second.

h. Every billboard sign (digital display) shall be equipped with a mechanism
that automatically controls the sign' s display period at all times as provided in this
section. The dwell time for each message on a billboard sign ( digital display) shall be at
least eight seconds, such that each message shall be illuminated and static for at least

eight seconds before transitioning to a new static display.

i. A billboard sign  ( digital display)  shall comply with the following
illuminance requirements:

1)      No billboard sign  ( digital display)  shall cause illuminance in

excess of three-tenths ( 0.3) foot candle above ambient light as measured
perpendicular to the billboard at a distance in feet calculated as follows:

A)  The square root of the product of 100 multiplied by the sign
face area( a) ( in square feet).

a.• 101

For example, if the billboard sign ( digital display)' s electronic sign face
measures 10' x 30' ( 300 square feet), then the illuminance caused by such
use could not exceed three-tenths ( 0. 3) foot candle above ambient light at

a perpendicular distance of 173 feet from the billboard sign  ( digital

display) sign face.

x` 30 173

j. Every billboard sign ( digital display) shall be equipped with an automatic
dimmer control or other mechanism that automatically controls the sign' s illuminance as
provided above in direct correlation with natural ambient light conditions at all times.
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k.       A billboard sign ( digital display) may not be illuminated, lit or operated
between 9: 00 p.m. and 7: 00 a.m. if it is oriented towards and located within 300 feet of
any property zoned or occupied for a residential use unless the message is an emergency
public safety warning or alert, such as an " Amber Alert."

1. The following certifications are additional conditions of approval or
continuation of any billboard sign ( digital display):

1)      Within ten calendar days after a billboard sign ( digital display) is
first placed into service, a written certification shall be submitted to the

city from the owner/applicant that the sign has been tested and complies
with the motion,   dwell time,  twirl time,   illuminance and other

requirements of this section.

2)      Based on complaints received, or for other reasonable cause, the

city may from time to time require the owner or operator of a billboard
sign ( digital display) to provide, within ten calendar days after receipt of
the city' s written request, an updated written certification that the sign has
been re- tested and has been repaired or modified, as necessary, to comply
with the requirements of this section.

3)      The city also may,  at its option,  from time to time verify a
billboard sign ( digital display)' s compliance with the requirements of this
section, including by selecting and engaging qualified experts to measure
the sign' s illuminance and indirect illuminance.  If the city reasonably
determines that a billboard sign ( digital display) is not in compliance with
such requirements, then the owner or operator of the sign shall correct the

noncompliance within ten calendar days after written notice from the city,
and shall reimburse all of the city' s costs reasonably incurred in
connection with such determination.

m.       Any billboard sign ( digital display) not conforming to the requirements of
this section is prohibited.

E.       Directional Signs:

1.       Off premises private directional signs are permissible only in cases where, due to
its unusual location, a business is not easily seen from or is not located near a street.

2.       Private directional signs shall contain only the name or logo of an establishment
or directions such as " parking", " drive-through" or " exit".

F.       Freeway Oriented Signs: Freeway oriented signs shall only be approved in conjunction
with an overall sign plan for a regional shopping center.

G.       Historic Monuments And Markers: Historic monuments and markers shall be constructed

of masonry or noncorrodible metal materials, or other materials as approved by the
planning commission.
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H.       Home Occupation Signs
3:  

Advertising signs shall be limited to one unanimated,
nonilluminated wall sign for each dwelling. The sign shall be placed either in a window
or on the exterior wall on the front of the dwelling and shall not have an area greater than
two (2) square feet. Minimal mailbox identification is permitted.

I. Inflated Sign Displays:

1.       Display Period: Inflated signs may be displayed for no longer than fourteen ( 14)
consecutive days per calendar quarter, and no longer than thirty ( 30) days during a grand
opening.

2. Safety: Inflated signs shall be placed upon and securely tethered to the ground and
shall be located in a manner that it shall not obstruct the use of public rights of way or
otherwise constitute a safety hazard. Flammable gases shall not be utilized for inflated
signs.

J. Monument Signs:

1. Height: The height of a monument sign may vary depending on the grading of
landscaping upon which the sign is located. However, the combined height of the sign
plus any landscape berming shall not exceed eight feet ( 8') above the elevation of the

nearest sidewalk. The entire frontage of the site which the sign serves, not just the sign

location, must have berming incorporated into the landscape design.

2. Construction: Monument signs in A, BR-P, P- O, M-P and P- F zones shall be

constructed of brick or masonry materials which match the buildings identified by the
monument sign, and shall be designed to be harmonious with the building architecture.

3. Copy Content: Copy of individual monument signs in A, BR-P, P- O, M-P and P-
F zones shall consist only of the name and address of the occupant.  Additional

information may be displayed in an electronic message sign or changeable copy sign.

K.       Off Premises Development Signs:

1. Sign Density Interpretation: The density standard of one sign per one hundred
100) residential units shall mean the following: One sign is allowed for a development

with up to one hundred ( 100) residential units; an additional sign is allowed for. a

development with between one hundred one ( 101) and two hundred ( 200) residential

units; a third sign is allowed for a development with between two hundred one ( 201) and
three hundred ( 300) residential units, and so forth.

2.       Illumination:  Off premises construction or development signs shall not be

illuminated.
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L.       Kiosk Signs:

1.       Limited Purposes: Sign panels on kiosks may be permitted for the purpose of
providing directional information to community facilities,  homebuilders,  residential

developments under construction and multi- family homebuilders, developments and for
those subdivisions, planned residential developments and multi- family developments
having final recordation.

2.       Location:

a. Kiosks shall be located only on private property;

b.       Kiosks shall not be located in clear vision areas at intersections or

driveways and shall not obstruct sidewalks, roadways or other locations where the signs

may pose a hazard to motorists or pedestrians; and

C. Kiosks proposed on property adjacent to state roads shall comply with all
applicable state provisions governing the location and site development standards for
such advertising.

3.       Construction And Materials:

a. Kiosks and sign panels shall be constructed of metal, fiberglass or rigid
plastic/vinyl materials;

b.       Each kiosk frame shall be constructed of steel;

C. The individual kiosk signs shall not exceed one foot ( 1') in height and four

feet (4') in width;

d.       Kiosks shall not exceed twelve feet ( 12') in height and four feet six inches
4' 6") in width;

e. The minimum and maximum number of sign panels on each side of the

kiosk shall be at least two (2), but no more than seven ( 7) signs;

f. Kiosks shall be securely fastened to the ground;

g.       Upon removal of a kiosk, the site shall be restored to its prior condition or better;

h.       The header of the kiosks shall be painted with the city logo and all surfaces of the
sign and lettering shall be in colors approved by the city planner or his/her assignee;

i. Changeable copy, internal illumination, ground mounted lights, overhead lights,
exposed neon, pan channel letters, cabinet and painted signs are prohibited; and

j. All street improvements for the property on which the kiosk is located shall be
completed, including all curbs, gutters and sidewalks.
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M.      Pole Signs: Notwithstanding the density standards for pole signs listed in section 12- 3- 2
of this chapter, the owner or lessee of a pad site contained within a nonresidential

development for which a sign development plan has been approved,  shall not be

permitted to have a pole sign upon the pad site solely by reason of the frontage, unless the
pole sign was approved as part of the sign development plan. Pole signs shall be located

as close to the midpoint of a lot or development as possible.

N.       Temporary Signs:

1. All temporary signs shall be securely attached to a building or to the ground.

2. There shall be no specific spacing requirement between freestanding temporary
signs and other temporary or permanent signs. However, signs shall be placed as far apart
as possible in order to provide equal visibility for all signs. Signs shall not be placed so as
to block the view of or obscure another sign.

3. Except for the signs permitted by subsection P of this section, no sign shall be
located within a street right of way or within clear vision areas at intersections of streets
or intersections of streets and driveways.

O.       Promotional Signs:

1. Portable Signs Not Included: Promotional signs do not include portable signs.

2. Display Period: A temporary sign permit may be issued for promotional signage
and is valid for a period not to exceed thirty (30) consecutive calendar days. However, no
such permit may be issued for the same property or business more than four ( 4) times
during any calendar year or for longer than sixty ( 60) consecutive days within the first
year of a business' s grand opening. A minimum of fourteen ( 14)  days shall elapse

between each display period.

3. Searchlights: Searchlights shall be directed upward at an angle of at least forty
five degrees ( 45°) and operated only between dusk and eleven fifty nine o' clock ( 11: 59)
P. M.

4.       Promotional Signs In P- O Zones: The use of a promotional sign in P- O zones

shall be limited to one promotional sign at any given time regardless of the number of

businesses occupying the building on the individual parcel.

P.       Use Of Temporary Signs During Periods Of Major Street Construction:

1. During times of major street construction along arterial and collector roads,
temporary, portable signs may be placed in the public right of way to mark points of
ingress and egress. Such signs may include the messages " Business Access Only" or

Open For Business". The temporary sign may also include an arrow directing patrons to
a specific driveway or alternate entrance and/or the name or logo of the business.
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2. The maximum display period for temporary signs used during periods of major
street construction shall be for a period not to exceed sixty ( 60) days beyond substantial
completion of construction.  The starting date for display of a temporary sign shall
correlate with the commencement date of major street construction.

3. Businesses may qualify for these exceptions if the said business is:

a. Materially impacted by major street construction.

b.       Located on an arterial or collector right of way.

C. Located within a half mile radius of the boundary  ( limits)  of street

construction.

4. A temporary sign displayed during periods of major street construction shall not
obstruct the use of a public right of way,  impede regular street construction work,
obstruct a clear vision area of a street intersection, and/ or create a direct or indirect safety
hazard to pedestrians or vehicles.

5. The maximum number of temporary signs used during periods of major street
construction shall be limited to one temporary double sided sign per business.

6. The size, height, density and spacing of a temporary sign used during periods of
major street construction shall be the same as directional signs, section 12- 3- 2 of this
chapter. The location of such a sign shall not extend beyond the frontage of the property

that is affected by construction or beyond the nearest accessible driveway.

7. All signs shall be securely anchored to the ground.

The boundary and scope of impact will be approved by city council after a

recommendation from city staff.

Q.       Wall Signs In BR-P, P- O Zones: Wall signs in BR-P and P- O zones shall consist only of

the naive of the occupant of the building.

R.       Neighborhood Entryway Signs:

1. Subdivisions or planned residential developments of less than five ( 5) acres with

final approval may not utilize a " neighborhood entryway sign", as defined in section 12-

1- 4 of this title, but may utilize one monument sign per entrance.

2. Subdivisions or planned residential developments of five ( 5) or more acres with

final approval may utilize "neighborhood entryway signs", as defined in section 12- 1- 4 of

this title, or monument signs. However, the use of neighborhood entry signs shall prohibit
the use of monument signs, and the use of monument signs shall prohibit the use of

neighborhood entry signs.

3. If neighborhood entryway signs are utilized, the maximum number of signs on
each side of an entry point shall be one sign.
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4.       If monument signs are utilized, the maximum number of signs on each side of an

entry point shall be one single sided monument sign. A double sided monument sign is
permitted on only one side of the entrance or in a center median.

5. All neighborhood entryway and monument signs shall be architecturally
compatible with on site signs, structures and streetscape walls.

6.       All planned residential developments shall incorporate landscaping into the
signage and obtain planning commission approval of it in the planned residential
development plan approved by the planning commission.

7. Changeable copy, internal illumination, exposed neon, pan channel letters, cabinet
and painted signs are prohibited.

S.       Changeable Copy Signs In P- O Zones: Changeable copy signs will only be allowed to be
placed in monument or pole signs within the P- O zone district. (2001 Code §§ 89- 6- 502,

89- 6- 1108; amd. 2009 Code; Ord. 11- 10, 4- 6- 2011; Ord. 12- 07, 4- 4- 2012; Ord. 13- 17, 4-
24-2013; Ord. 14-_, 06- 11- 2014)

Section 3.       Title 13, Chapter 17, Section 2 of the 2009 City Code shall hereafter read as
follows:

13- 17- 2: TYPES OF SIGNS PERMITTED IN ZONING DISTRICTS:

The following table lists the sign types that are allowed in each zoning district. Signs identified
as " permitted" ( P) are allowed by right. Signs identified as " conditional" ( C) must be approved

by the planning commission pursuant to the standards and procedures for conditional uses set
forth in chapter 7, article E of this title. All permitted and conditional use signs shall comply with
all applicable requirements of this title and title 12 of this code. Blank spaces in the table indicate
that a particular sign is not allowed in the zone.

Zoning District'

A  ; R R R R R ; R PR P P-  i B C C S _   S S M

My
M

ry

P

1   - 2   - 3  _ -    - E '       D C i O R G  , M  , C-   C-   C    - P ' - 1 2 F  

Sign Type 4 R M 3 P 1 2 3

t

xx

A-frame P P  _  P P i,

Animated C C C C C C C C
r

Awning P P P P P P P P

Bench P P P P P P P P P P P P P

z
i

s

Billboard C C C C

sign,

digital

display
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Pole P P P P P A
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Pylon,  P
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Pylon,  P

minor 9 1. s

Sculptured A A A A A A A A A A A

C C C C C C i C C C C C

4
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r
r
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3
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3
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ent sign i

Wall 1 A P P I P P P P P P P P P P

i C

Notes:

1. See section 12- 3- 4 of this code for sign regulations in the city center ( CC) and west side planning area
WSPA) zones. See section 12- 3- 5 of this code for sign regulations in the transit station overlay district
TSOD).

2. See section 12- 3- 3 of this code for exceptions/qualifications.

3. Village center advertisement signs may be approved by the planning commission and city council through
the development plan process, and through the site plan process. Following completion of the plan and plat
approval processes,  any new or replacement village center advertisement signs shall be subject to
administrative conditional permit application and approval.  ( 2001 Code § 89- 6- 1106; amd. 2009 Code;

Ord. 10- 20, 7- 28- 2010; Ord. 13- 04, 2- 27- 2013; Ord. 14-_, 06- 11- 2014)

Section 4.      Additions or amendments to the 2009 City Code when passed in such form as to
indicate the intention of the city council to make the same a part of the 2009 City
Code shall be deemed to be incorporated in the 2009 City Code, so that reference

to the 2009 City Code hereafter includes the additions and amendments.
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Section S.       This Ordinance shall become immediately effective.

Passed and adopted by the City Council of the City of West Jordan, Utah this 11"' day of
June, 2014.

CITY OF WEST JORDAN

By:
KIM V. ROLFE

Mayor

ATTEST:

MELANIE S. BRIGGS, MMC

City Clerk

Voting by the City Council AYE" NAY"

Jeff Haaga

Judy Hansen
Chris McConnehey
Chad Nichols

Ben Southworth

Justin D. Stoker

Mayor Kim V. Rolfe

CITY CLERK/RECORDER' S CERTIFICATE OF PUBLICATION

1, Melanie S. Briggs, certify that I am the City Clerk/Recorder of the City of West Jordan,
Utah, and that the foregoing ordinance was published in the Legal Section, of the Salt
Lake Tribune, on the day of 2014, pursuant to Utah Code

Annotated, 10- 3- 711.

MELANIE S. BRIGGS, MMC

City Clerk/ Recorder
SEAL]
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